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FRONT OF BOOK

Fairy Tales Queer Film Festival 
May 22nd  — 30th 
$
The 17th annual Fairy Tales Queer Film 
Festival kicks off this month. This is the 
third largest queer film festival in Canada 
attracting over 14,000 people and 
featuring dozens of films every year. Be 
sure to check the website for film times 
and ticket prices at fairytalesfilmfest.com. 

Funny Fest 
Calgary Comedy Festival 
May 28 — June 7th
$$
Check out a variety of stand up comics, 
performers, magicians, and musical 
comedy acts at Calgary’s 15th annual 
comedy festival. 

Lilac Festival 
May 31st
$ 
Enjoy the spring sun and scope out local 
vendors at Calgary’s annual Lilac Festival 
down on 4th Street. As always, there will 
be music, entertainment, a parade, and 
all sorts of food and crafty individuals to 
purchase arts from. 

MEC Bikefest Calgary
830 10 Ave S.W.
May 31st @ 10 a.m. 
free
Join like-minded cyclers to celebrate all 
things bicycles! Check out bike demos, 
clinics, group rides and retailers while 
getting a free bike tune up!

Sled Island 
June 24th — 28th 
$$
Sled Island is back with a stellar line up 
of local talent and very special musical 
guests such as Pentagram, the Cancer 
Bats, Astral Swans and Viet Cong. Artists 
will take over the city for five days playing 
venues all over town, while art galleries 
will feature new art and films. 

IN, OUT 
& ABOUT 

TOWN

I n early April, The Calgary Herald broke news 
about the Calgary Flames’ vision for a new 
arena project that would utilize several blocks 

of city-owned land west of downtown.
The plans, leaked by an anonymous source, in-

clude a new hockey arena, football stadium and 
an amateur sports fieldhouse.

At the time of publication, Calgary city officials 
say that an official proposal has not been 

submitted.
Meanwhile, Mayor Naheed Nenshi is raising 

concerns that the city-owned lands in question 
are “deeply environmentally contaminated” from 
a former plant that used creosote. Calgarians are 
left with a lot of questions.

In this edition of the Calgary Journal we ex-
plore what a new sports complex might mean for 
the city. Turn to page 10 to see more. 

This city-owned land could potentially be the future home of the new Saddledome, according to leaked plans 
released in April. PHOTO BY JOCELYN DOLL

Arena proposal raises questions

‘Tis the season of deep fried deliciousness delivered to you via food trucks! The warm weather has allowed the trucks 
to roll out early this year, so check out a street food app to find who’s serving near you. 
PHOTO BY GABRIELA CASTRO
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T he sting that comes with the death 
of a child is an unbearable pain for a 
mother, her worst nightmare. Ronda-

Lee Rathwell and Brenda Wiese are deal-
ing with a type of grief few could compre-
hend. Their sons were killed at the hands 
of others.

University student Zackariah Rathwell, 
21 was part of a get-together at a friend’s 
house in the northwest community of 
Brentwood on April 15, 2014. They were 
celebrating the end of the school year 
when tragedy struck. Zackariah, along 
with four other university students, was 
stabbed to death in what has become 
known as Calgary’s biggest mass murder.

Fifteen months earlier, another stu-
dent gathering resulted in the death 
of 20-year-old Brett Wiese. Ready to go 
home, he was waiting for a taxi when a 
group of guests returned to the house. 
Brett was stabbed to death, another 
young man injured.  A 17-year-old woman 
has since been convicted of the murder, 
with another awaiting trial.

News of the loss of their children 
reached both mothers early the following 
day. 

“I don’t remember much about that day, 
but I do remember thinking, how am I going 
to do this?” said Ronda-Lee Rathwell. 

Speaking from her home near Ponoka, 
Alta., Brenda Wiese struggles daily with com-
prehending the act of the homicide, itself.

“We would never want to know that 
a bright, athletic man of potential, our 
child, could be murdered by somebody 
because that is so filthy,” she said.

Wiese relates to Rathwell’s feeling of 
wondering how she would ever recover 
from the loss.

“You take [my children] away and I’m 
nothing, and miraculously I kept breath-
ing and my heart kept beating and some-
how one foot went in front of the other,” 
she said. 

 Both mothers said moving forward has 
become possible, but never easy. 

“In spite of my brokenness, in spite 
of my desperation and grief, I feel like 
there I still have a purpose and need to 
move forward,” she said with tears 
filling her eyes “there’s no way 
to move on but I feel like I can 
move forward and adapt to this 
new life.”

While the Wiese family will soon 
be able to close the chapter on the 
courtroom — the trial for the second 
accused in their son’s death begins in 
September — the Rathwell’s case is in the 
early stages.

“This is going to be my life now. If I 
think about that (the murder), then it 
takes me away from right now, today. That 
will make you crazy and that takes away 
from the grieving and the whole process 
of getting through it,” said Rathwell.

Both mothers say they are comforted 
today by the presence of their sons.  

Wiese said she routinely feels as though 
Brett is cheering her on. Rathwell said she 
too is comforted by remembering what 
her son would say during tough times.

“He used to say this — ‘It will be okay 
in the end, and if it’s not okay, it’s not the 
end’.”

Picking up the pieces after homicide 
Two Alberta mothers speak to life after losing their sons 

ZANA EL-YOUSSEF, KARI PEDERSEN, MASHA SCHEELE
zel-youssef@cjournal.ca, kpedersen@cjournal.ca, mscheele@cjournal.ca

Ronda-Lee Rathwel, stands in the room that used to be her son’s, Zackariah Rathwel’s, bedroom. His art still covers  
the walls, and his calander hangs untouched since April 15th, one year ago. PHOTO BY MASHA SCHEELE

In the comfort of their home outside of Ponoka, Brenda 
Wiese and her husband adapt to a new life without their 
son, Brett Wiese. PHOTO BY MASHA SCHEELE

Photo below: Brenda Wiese 
holds her necklace with her 

son’s signature and shows 
the tattoo of her son’s 

initials on her wrist. 
PHOTO BY MASHA SCHEELE

See a video version of 
this story online at:
calgaryjournal.ca 
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B arbara Shwytky remembers the day of 
her house flooding as being oddly sunny, 
hinting at nothing to come. The radio had 

been tuned in to the news all day at the dental 
hygienist office where she worked. 

“I ended up going home an hour early and on 
the way home police cars and speedboats were 
passing me and I was like,  ‘Oh my goodness,’” 
said Barb. 

“All the phones were down so I couldn’t get a 
hold of anyone, and I got home and all the alarms 
were going off.”

The real sense of what had happened didn’t 
sink in until the next day at the Blackie Evacua-
tion Centre where the family had been moved 
too.

“We were counting the rooftops of the houses 
from the aerial news footage when we saw our 
house,” says Shwytky. “It was surreal, it was so un-
believable, we were in shock for sure.” 

The Shwytky family had been living in High 
River during the 2013 Alberta floods in June. 
Their home at the time had been in the neigh-
borhood of the Hamptons. The Hamptons had 
been used as an exit for the floodwater in all the 
surrounding communities and as a result experi-
enced some of the heaviest flooding.

Fast forward to present day and the Shwytky 
family has moved six times in the last 21 months. 
Everywhere from evacuation camps and friend’s 
homes to their own camper RV in a campground, 
to the government ATCO trailers and finally to 
the apartments where the currently live.

When it rains, Shwytky says the first thing she 
thinks of is a dark and rainy night in a muddy 
campground. That was where her family and 

large sheepdog, Lucky, balefully watched the 
rain falling from inside the cramped RV they had 

purchased in a desperate 
move to find somewhere 
more permanent.

“We didn’t like the rain 
then, that was right after 
the floods, we’d always be 
looking out the windows.” 

This month however, 
marks what Shwytky calls, 
“the end of our little book.” 
After a long waiting period 
her family has moved to a 
permanent home in Cal-
gary.  

Angela Woodley, who 
knows the Shwytky’s well, 
as her two daughters 
dance with their three at 
the dance studio in High 
River, has witnessed first 
hand the struggle the fam-
ily has gone through.

“I’m so thrilled for them, 
I’m looking for the day where Barb just comes 
to the dance study and is actually just relaxed 
that’ll be great,” said Woodley. “They haven’t had 
a home for almost two years – nowhere to call 
home just being shuffled around.”

“That’s been the hardest part of it all you feel 
like you’re on vacation and you just want to go 
home,” said Shwytky. She thinks the biggest les-
son she’s had to learn is, “Patience. I’ve had to 
have a lot of patience.”

The Shwytky’s house sat for three months after 
its initial flooding, the 
family was unable to en-
ter or visit it until then.

“We helped others 
clean up their houses 
because no one was 
allowed in ours,” says 
Shwytky. “September 26th was the first time we 
got into our house but there wasn’t anything in it 
that was salvageable.” 

Shwytky says that losing her material posses-
sions was secondary to the turmoil of waiting to 
hear from the government about how their situ-
ation would be dealt with.

She describes dealing with the government as, 
“Mentally and physically draining. It has taken a 
long time and many emails to get basically no-
where.”

The Shwytky’s home had not been insured and 
so on top of the expense that came with constant-
ly moving and paying the rent in the government 
apartments they have had to deal with housing 
and mortgage costs on their demolished home.

“It probably would have been better to de-
clare bankrupt and just walking away two years 
ago than what we spent on reports and rent and 
mortgage and all the expense,” said Shwytky. 
“We’ve gotten in a lot of debt in the last two 
years over it.”

The Shwytky’s recently received a check from 
the government with no explanation attached 
to it that they have put towards getting ap-
proved for a second mortgage.

Barbara says that while the check does help 
the combined cost of carrying over their pre-

vious mortgage, a new 
mortgage and the ex-
penses that incurred over 
the last two years, “has 
definitely put us in a huge 
financial bind.” 

Despite these hardships 
Shwytky said her family and the community 
around her has made all the difference in mov-
ing forward.  

“I’m really proud of how she got through 
the trauma because it just kept getting worse 
day after day week after week and month after 
month and now year after year,” said Woodley. 
“She’s still been able to keep her head up.”

 “It’s been challenging but it has brought us a 
lot closer,” said Shwytky. ”We’ve had to deal with 
a lot of stuff together.”

Shwytky said that she’s mainly looking for-
ward to her home for the normalcy it will bring, 
and that they will, “Have a kitchen table we can 
all sit at.”

The uncertainty comes to an end 
for one Alberta family

Two years after the flood, 
family finds new home

The Shwytky family gathered outside their new home.
PHOTO BY JENNIFER DOROZIO

JENNIFER DOROZIO  
jdorozio@cjournal.ca

“It was surreal, it was so 
unbelievable, we were  

in shock for sure”
BARBARA SHWYTKY

Anna(Left), Serena (middle), and Maya working on their 
first batch of cookies in their new family home.
PHOTO BY JENNIFER DOROZIO



A shipment of native plant plugs waiting to be installed
PHOTO COURTESY MICHELLE PISICOLI
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S pring is a season of life – geese come back 
from long treks, trees bud and flowers 
bloom; spring unthaws the earth and wel-

comes the sun. 
The bright season is also a perfect time for 

renewing our relationship with nature and dis-
cussing sustainability.  

For Mount Royal University (MRU), a new 
garden is part of the plan to create a greener 
community. 

Diana Fletcher, an instructor in Environmental 
Science, and Michelle Pisicoli, grounds supervi-
sor at MRU came up with the idea of a native 
plant garden in order to increase biodiversity 
while decreasing labour costs. 

The project was funded by the TD Friends of the 
Environment Fund, through a grant of $10,200.

Initial planting took place in August 2014 
with 2,548 plants installed by the MRU grounds 
department. The garden is located just outside 
the hall leading to the recreation centre on 
Gautier Hillside. It is approximately 810 square 
metres and home to 50 different species of na-
tive fauna, including blue flax, common yarrow, 
geraniums and thimbleweed. 

As members of MRU’s sustainability com-
mittee, Pisicoli and Fletcher were drawn to the 
idea, in part, to replace spaces requiring higher 
maintenance. 

“This was something that I wanted to do for 
a while and [native plants] just seemed like a 
really logical choice,” Pisicoli said.

“It’s a hillside, it’s a very steep hillside and it 
was problematic actually mowing it, so that 
was sort of what triggered this whole, ‘we need 
to find better ways of doing this.’ So, instead of 
high-maintenance, ridiculous slopes to mow we 
could have a beautiful wild flower garden.”

Fletcher said, “As far as the sustainability com-
mittee, the reason we got involved was because 
it’s more sustainable to have native plants because 
you don’t have to take as much care of them.” 

On top of reducing manpower, native plant 
gardens provide homes to a smaller ecosystem – 
in particular, bees and other insects. 

They also contribute to the ‘pollinator path-
way’ — a movement founded in Seattle by Sarah 
Bergman, an ecological architect. The idea is to 
reconnect green spaces and encourage a thriv-
ing community of pollinators. 

“The pollinator pathway is all across Calgary 
— everybody is supposed to have a pathway 
where bees will get food and survive and so 
making the link here at Mount Royal is impor-
tant,” Fletcher said. 

Pisicoli added the importance of preserving 
native fauna and “increasing our biodiversity… 
especially nowadays — there’s all kinds of weird 
little introduced things like diseases and pests, 
so that’s one thing that we are trying to do in 
the department as well.” 

After a massive snowstorm hit Calgary in Sep-
tember, not only did it take down trees across 
the city but the garden was flattened. 

Nevertheless, the duo hopes the plants will 
bounce back and bloom come spring. They also 

aspire for the garden to aid the Environmental 
Science department in educating students about 
succession – a planting method where one crop 
is placed on top of another – in this case native 
fauna taking over the current grass beds. 

“Right now, we’re trying to get it established 
I guess, and we’re going to be monitoring it to 
see if they are starting to reseed themselves 
and how well they’re doing and things like that, 
and eventually it would be nice to have it as an 
education tool,” Pisicoli said. 

Fletcher hopes the space will serve as an “aux-
iliary classroom,” with students not having to go 
as far to identify natural plants. 

Both Pisicoli and Fletcher cite TD as the bene-
factor making the naturalization process possible. 

“We want to give recognition to TD for their 
contribution,” Pisicoli said.

“They have helped us immensely with one 
of our ideas and made it come to life – no pun 
intended.”  

Greening MRU campus 
Native plant garden joins university’s landscape

Mount Royal University’s grounds department planted 2,548 native plants in August 2014.
PHOTO COURTESY DIANA FLETCHER

CITY 

ZOË CHOY 
zchoy@cjournal.ca
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T he Calgary Planning Commission approved 
amendments March 26 to the Land Use 
Bylaw that would allow secondary suites in 

Wards 7, 8, 9, and 11 and streamline the applica-
tion process for suites in the city. 

A total of 35,395 homes exist in these four 
wards that could potentially become eligible for 
secondary suites. 

The commission’s preliminary approval of the 
bylaw amendments means they will go forward 
to a city council public hearing in May before a 
final decision is made. Lesley Kalmakoff, a city 
planner, says the amendments are aimed at 
improving the secondary suite process. 

“It will definitely make the application process 
easier, and we are also hoping that the amendments 
will tempt those with illegal suites to apply for those 
building permits and ensure that their suites are per-
mitted and safe in accordance with Alberta Building 
Code and Alberta Fire Code,” says Kalmakoff. 

The Planning, Development and Assessment team 
prepared the recommendations to the bylaw in 
December 2014. 

The city defines a secondary suite as “a self-

contained accessory living space consisting of 
a bedroom, bathroom and kitchen developed 
within or on the same property as a single family 
income.” It is hoped that the increased avail-
ability of the suites will provide a much-needed 
remedy to the tight, expensive rental market in 
the city. 

Prior to the amendments, homeowners look-
ing to build a secondary suite on their property 
were required to obtain a Land Use Redesigna-
tion, and have that redesignation approved by 
city council during regular public 
hearings — a lengthy process that 
could often take up to six months.  

Now, homeowners are still 
required to apply for building per-
mits, but the streamlined process-
ing time is hoped to lead to the 
increased construction of safe and 
legal suites. 

Secondary suites have been a 
controversial issue in the city. Resi-
dents worry about increased traffic 
and declining home values, and 
despite the push forward, some 
Calgarians still feel the amend-
ments need more consideration.

Keith Lemon is a resident of the 
Ward 11 community Southwood 
and he is not optimistic about the 
proposed amendments.

Southwood community borders 
Anderson Road and is mostly a 
residential neighbourhood, says 
Lemon. “Many of our neighbours 
are doing extensive upgrades to 
their R1 community houses and en-
joy living in a quiet neighborhood.”

“If this goes through, I will have 
nothing to say about what goes 
on my street or even next door. 
Adding a new family in the base-
ment suite to the house next 
door would definitely increase 

the parking problem by adding new cars to the 
street, and would double the garbage carts in 
the back alley,” he adds.  

The city encourages citizens to get involved 
in the discussion as the amendments move 
forward, either by speaking directly to council 
at a public hearing on May 11, or by submitting 
written comments to council members prior to 
the hearing. The city requests that comments be 
brief and address land-use planning issues.

CITY 

City taking steps to legalize secondary suites 
Bylaw amendments to move before City Council in May 

PHOTO COURTESY OF  CREATIVE COMMONS BY DAVEBLOGGS007

Inner-city Wards 7, 8, 9, and 11 will be affected by the proposed changes, 
stretching from John Laurier Blvd NW to Anderson Road SE.
PHOTO PROVIDED BY THE CITY OF CALGARY AND EDITED BY MEGAN MACKAY

Many citizens hope bylaw amendments will make 
Calgary’s rental market easier  to navigate.
PHOTO COURTESY OF CREATIVE COMMONS BY DANIEL LOBO

MEGAN MACKAY  
mmackay@cjournal.ca 
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“H ow happy are your feet?” 
Sam Alain asks me but then responds: 

“Quality matters, your feet are very impor-
tant. People walk. It starts all the way up from your 
feet to the top of your body. This is where it matters 
most.”

Alain’s eyes light up with excitement when he de-
scribes his passion to help people. The 40-year vet-
eran cobbler specializes in making cowboy boots, 
orthopedics, leather and repairing shoes. 

Alain is dedicated to making quality boots at his 
store: Capital Hill Shoe Clinic. 

The cowboy boots are perfectly stacked from ceil-
ing to floor occupying an entire wall. A pair of pink 
cowboy boots catches my attention and the scent of 
leather strings around me. Two rectangular displays 
along with two wooden park-style benches occupy 
the middle of the store. A few round belt-racks stand 
clustered. 

Behind the structure, ceiling-high shelves of pol-
ish, leather-protectant sprays and shoe-cleaning 
products are on display. I can’t see it but I hear all the 
machinery humming behind a doorframe leading to 
a space I can’t see.

Sam Alain, 54, is an Assyrian native immigrated to 
Canada in 1972 with nothing but $30 in his pocket. 
Alain, who was a Christian minority, fled his war-torn 
country of Iraq. He found it very difficult to find em-
ployment opportunities with the political and social 
changes in Iraq that later lead to the Saddam Hus-
sein regime, he explains. Fluent in Aramaic, Alain ad-
mits to only a Grade 3 education. 

“When I immigrated to Canada, I didn’t speak a 
single English word,” he says. 

Alain speaks openly about his first job in Calgary 
where he made 90 cents per hour as a cabinetmaker. 
He describes himself as someone who is crafty with 
his hands and believes his ultimate talent is learning 
visually, quickly. 

“I worked hard, after two weeks of working at the 
cabinet factory, I got a raise of five cents, this was a 

big deal back then, many people worked there for a 
long time without a raise,” he says. 

After two months of living in Calgary, Sam says he 
bought his first car. Then about eight months later, 
he managed to save enough to buy his first house. 

After two years in Calgary, in 1974, Alain opened 
his shoe making and repair business in Capital Hill. 
He fittingly named it Capital Hill Shoe Clinic. 

“In the beginning, I used to go to all the shoe 
stores throughout the city, just to pick the items to 
be repairs. I would fix them and then have to bring 
them back. It was very hard. This business is some-
thing I always wanted to do, so when things got bet-
ter, I moved my shop into Marlborough Mall back in 
1978 and we have been here ever since.”

Traditionally Assyrians practice the Catholic or Or-
thodox faith, Sam’s father arranged his matrimony to 
his now wife from his native country. The couple wed 
in 1979.

Alain comes as middle link in a line of shoemak-
ers; his father was one and now 
his sons are too. He learned from 
watching his father and affirms 
his two sons learned the same 
way. He smiles as he tells me how 
much joy it brings him to know 
his sons choose to follow in his 
footsteps, as he is well aware that 
they didn’t have to.

Sam Jr., 30, and Danny, 28, 
absorbed the trade from watch-
ing their father since they were 
children. Now the sons are active 
tradesmen in their family busi-
ness.

 “We used to run around the 
shop as kids,” Danny says. “We 
watched my dad, we learned 
from him really early on, not only 
about shoes but how to treat 
people. We watched my dad with 
his customers, that’s how we feel 
in love with this line of work. So 
now we do it with great pride.” 

Sam Jr. adds, “We are a new generation of shoe-
makers but we are old fashioned. We make art. Every 
shoe is different; every repair is different. When we 
open up a shoe, it’s fun to put things back together 
and make it stronger. If you gave us a piece of leather, 
we can make shoes from scratch. This is our art. This is 
our Leonardo Divinci. We love it.” 

Before making my way around the glass counter, 
I observed that Alain talks to his customers like they 
are old friends, everyone left with a smile. As I make 
it around the corner, I notice their devices are posi-
tioned around the room in an imperfect circle. Each 
station covers a machine with a different purpose. In 
awe, I pick up my camera and snap away.

Alain said, “I don’t drink and I don’t smoke. All I did 
was work and be smart with my money. I believe in 
working hard to accomplish the thing you want, that 
is why I love Canada and I love being Canadian, this 
country gave me the best gift. Opportunity.” 

AMIRA CARO 
acaro@cjournal.ca

Sam Alain: A cobbler who perfects 
the comfort of cowboy boots
A cobbler and his sons resurrect an old trade at Capital Hill Shoe Clinic

Mar. 2015, Sam and Sam Jr. examine a sole on a cowboy boot.
PHOTO BY AMIRA CARO

Mar. 2015, Cowboy boots on display at Capital Hill Shoe 
Clinic in Marlborough Mall.
PHOTO BY AMIRA CARO
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From Being Locked 
Up to Working as a 
Locksmith  
A substance addict turns his life around 
after a long past of drugs and crime

K enny Funk could pass for any other coffee 
lover at Starbucks, unless one is looking 
close to see his “FTS” tattoo – short for “F 

the system” – scrawled across his left hand fin-
gers. 

Funk, 50, is a recovering drug addict. His life 
since high school has consisted of drugs, theft, 
and doing time.

He said that he has been sober now for 16 
months with the help of the Salvation Army Cen-
ter of Hope, and the Calgary Drug Courts, and he 
is confident about his recovery.

“This is one of the most likely times that I’ve 
stayed sober for sure,” he said. 

His councillor at the Calgary Drug Courts Pete 
Sheridan, who sees Funk on a regular basis, said 
that he is a true success story. 

“Kenny never really looked back. He came into 
the program, did exactly what he was told to do 
and worked hard on his program,” said Sheridan.

His troubled past now seemingly behind him, 
he talks eagerly and with humour about his crim-
inal history, including back in December of 2010 
at a hotel in Banff, Alta. 

It was a Sunday when RCMP came knocking on 
Funk’s door. Drugs, drug paraphernalia, and sto-
len items were strewn about the room. 

“It was like a nightmare, right?” Funk chuck-
led as he recalled the story. “I’m like, oh my God! 
What am I going to do?”

Funk believes that a 
friend had stolen cash 
from the hotel’s front desk 
earlier that day, which 
was why police were 
called in the first place.  

“Just a minute!” Funk recalls saying to the of-
ficers, trying to come up with a plan. And then it 
came to him: He would jump from his hotel bal-
cony. 

He had not intended to fall, however. He aimed 
to land on the neighboring balcony attached to 
his friend’s room, but slipped. His next memory 
was lying flat on his back on the hood of an RCMP 
vehicle.

Several ribs, among other bones throbbed af-
ter falling three stories. Meanwhile, back in his 
hotel room, officers were discovering his stash 
and stolen goods, including a MacBook.  

“I had a bunch of drugs in the room, but they 
didn’t find me in the room! I guess it’s a good 
thing, falling out the window,” he laughs. 

Funk’s journey to a cleaner lifestyle wasn’t easy. 

In total, he has spent 
15 years behind bars. 

Though he is no 
longer in prison, he 
still is required to 
attend drug court 
sessions each week 
where Sheridan said 
Funk always does his 
best to participate.

“Kenny’s always 
very open, very chat-
ty. When we do group 
counseling and what 
not, he’s always an 
active participant,” he 
added. 

Funk also said 
that for most of his 
time spent in jail, he 
worked towards be-
ing respected by both 
guards and his fellow 
inmates by exhibiting 
good behavior, but 
he didn’t always have 
a positive experience 
with other inmates. 

“I was almost killed once,” he said. It was in the 
Calgary Remand Centre when one night a few 
inmates gained access to his cell and beat him 
nearly to death.  Over the next six months Funk 
was moved back and forth from the Remand 

Centre to the hospital 
where he had various 
surgeries. 

“I’m all scarred up. 
It’s totally disfigur-
ing.” Funk lifts his 

shirt to show the incision scars; they line his belly 
like a quilt. 

It wouldn’t be until a few years after his failed 
balcony escape that Funk decided he had had 
enough of the in-and-out of jail lifestyle. 

After getting out of prison in 2013, Funk found 
himself without a home and breaching his bail 
terms. He was unwelcome at the address, which 
was on his bail contract, and was jobless and still 
trapped in the drug world.

“At that point I figured all was lost really. So I 
started dealing drugs again, doing what I know 
best,” he said.

He only lasted a few days before growing tired 
of the lifestyle.

“I kinda wanted to get arrested. I’d had enough,” 
he explained. 

So late one night, he parked alongside the river 
by 1st street, both his blood stream and car drug-
ridden. The next morning he woke to the police. 

“I had about an ounce of meth(amphetamine) 
on me. So as soon as they arrested me they were 
like throwing me around. I said, listen I just want 
help, I just want to go to jail, I want treatment.”

According to Funk, one of the arresting officers 
was exceptionally kind to him. 

“As the day progressed and they were doing 
all of their charges, they took me to the district 
office. She let me out a few times for a cigarette, 
and I chatted with her,” he said. 

The two agreed that treatment was the best 
option for Funk. 

He spent eight months back in the Calgary Re-
mand Centre and was released to the Salvation 
Army Center of Hope where he completed a 90-
day live-in program.  

Now, Funk lives in a modestly sized room at 
the 1010 Centre and fills his week with his nine 
to five job as a locksmith. He is also working with 
an agency for troubled youth through the John 
Howard Society, to help guide youth. 

“My goal there is to try to get their attention,” 
he said seriously. If he can make even just one of 
the youths to “change his mind about one bad 
choice that he’s about to make, it was all worth 
it,” he added.

CITY

Kenny Funk is now a locksmith who also works with troubled youth through a program 
put on by the John Howard Society.  
PHOTO BY AMY TUCKER

“I kinda wanted to get arrested. 
I’d had enough.”

KENNY FUNK

AMY TUCKER
atucker@cjournal.ca
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C algary’s Saddledome is set to become the 
oldest rink in the NHL.  The Calgary Herald 
recently ran a story, based on unnamed 

sources, suggesting that the Calgary Flames’ will 
propose building an arena, a football stadium 
and an amateur sports field-house on several 
blocks of city-owned land beside the Bow River 
a few blocks west of downtown.

It seems as though Calgary will soon em-
bark on a debate over a new arena, while our 
neighbours in Edmonton will cut the ribbon 
on the new Edmonton Arena District in 2016, 
which includes an arena for the Oilers, a pub-
lic plaza and residential as well as business 
developments. 

At a likely cost of a half a billion dollars or 
more, which will inevitably include some form of 
public financial support, the coming Calgary de-
bate promises to be colourful and contentious. 

To see whether Edmonton’s decision to build 
the new arena complex might inform the debate 
in Calgary, the Calgary Journal asked sources in 
the Alberta capital to reflect on the arena discus-
sion, civic process, financing and, ultimately, the 
decision to build. 

EDMONTON’S OPPORTUNITY
Kim Krushell is a former Edmonton city council-
lor who served during the time the Edmonton 
Arena District was pitched. 

Although it’s still over a year from completion, 
Krushell said the Edmonton Arena District is 
already breathing new life into the city’s down-
town core and attracting new investments. 

Krushell said if done correctly, Calgary stands 
to benefit from a new sports centre. 

“I think Calgary has a huge opportunity,” said 
Krushell. “Your downtown is very vibrant.”

Before the Edmonton Arena District was 
proposed, Krushell spent time on the board for 
Northlands Group, the company that owns the 
Oilers’ current arena, Rexall Place. 

“The existing Rexall Place had some limita-
tions, specifically that if you renovated it, you’d 
be putting money in a pig in a poke,” said 
Krushell. 

With no effective way of improving the exist-
ing facility, Krushell said the clear path forward 
was building a new arena. 

When Oilers owner Daryl Katz pitched the 
idea of the Edmonton Arena District in 2009, the 
topic was hotly debated. 

At the forefront of the debate was the issue of 

public money going to support private interests, 
but Krushell was a proponent of the project and 
fought hard to make it happen.

“There were concerns that Daryl Katz was 
going to make money hand over fist, but the 
point that I kept making to tax payers was, ‘well 
if Daryl Katz makes money, so does the city of 
Edmonton.’”

In Calgary, political rhetoric around a new 
arena has tilted towards the notion that public 
money shouldn’t be used to support private 
business. 

“I’ve said many, many times that I don’t be-
lieve in public funds going after private money,” 
said Mayor Naheed Nenshi in an interview with 
CBC in June 2014. 

THE DEBATE
Gordon Kent is a reporter with the Edmonton 
Journal who is closely following Edmonton’s 
process. 

“It’s an issue that, because it involves sports, 
people feel passionately about it,” said Kent.

He says the amount of city money going into 
the Edmonton Arena District was and contin-
ues to be the most debated issue and some 
Edmontonians resent the city’s investment in 
the project. 

“A phrase that was brought out again and 
again—people didn’t want to subsidize a bil-
lionaire hockey team owner and his millionaire 
players,” said Kent.

The counter-argument was that the Oilers 
couldn’t be sustained in Rexall Place.

Kent said there were rumours that city could 
stand to lose the team if its new venue needs 
were not met. 

A PATH FORWARD
In the end, Edmonton city council resolved the 
debate by entering into a series of cost-sharing 
agreements with Oiler’s owner Daryl Katz to 
design, build and operate the $606.5 million 
project. 

Katz is investing $285.5 million in the new 
arena, and will cover the rink’s operational costs, 
and support a public plaza dubbed the ‘Winter 
Garden’.

A ticket surcharge at the new arena will ac-
count for $125 million of Katz’ investment.

The city of Edmonton is investing $279 million 
in the arena and its associated public infrastruc-
ture, including a pedestrian corridor, the Winter 
Garden, an LRT connection, as well as a commu-
nity downtown arena.

But the city says its investment is not coming 
from current taxes. 

Some money is being redirected from other 
city projects and new parking revenue. 

A tale of two cities and two arenas 
Are there lessons Calgary can learn from Edmonton when 
considering whether to replace the Saddledone

PAUL BROOKS
pbrooks@cjournal.ca

The land around the Greyhound Bus Terminal and the car dealership on Bow Trail SW is being looked at for a new 
arena in Calgary. PHOTO BY JOCEYLN DOLL



Though a significant portion of money, almost 
$199 million, is coming from a Community Revi-
talization Levy (CRL).

The Government of Alberta introduced CRLs 
to help cities and towns stimulate economic 
growth in underdeveloped areas. 

The thinking behind the CRL is that revital-
ization attracts investment and development. 
The increase in tax revenue generated by the 
new developments and rising property val-
ues in effect pay for a portion of the projects 
in the designated zone. The arena project is 
expected to bring in more tax money than 
the city would be the case without it, or 
that’s the theory. 

The Province of Alberta legislates and regu-
lates the use of Community Revitalization Levies. 

The CRL is limited to 20 years in length. Once 
complete, the increased municipal revenue 
dedicated to the CRL will return to civic and pro-
vincial general revenues, hopefully leaving both 
the City and the Province in a better position.

Currently the project is estimated at over $2 
billion and includes over 1000 residential suites, 
a new Cineplex, a Delta hotel, a massive casino 
and office and retail space. 

LESSONS FROM THE EAST VILLAGE
So can the CRL mechanism be used in part to 
bankroll a new entertainment district in Calgary? 

Mike Brown with Calgary Municipal Land 
Corporation (CMLC) says it’s up to the city to 
decide. 

“The burden is on the municipality to build 
the business case to the province and then the 
province assesses the business case.”

CMLC is a City of Calgary subsidiary currently 
overseeing development in Calgary’s East Vil-
lage. 

Calgary’s east village is actually the first CRL 
in the province and the first project of its kind in 
Canada. 

According to its website, since 2007 CMLC 
has committed approximately $357 million to 
east village infrastructure and development 
programs. 

This in turn has attracted $2.4 billion of 
planned development that’s expected to deliver 
$725 million of CRL revenues.

“In the case of the east village, the city pro-
posal was ‘ok, we need to spend some dollars on 
infrastructure in terms of streets, take it out of 
the flood plain, and create a sense of place, and 
in doing that, we’re going to attract investment 
from the private sector.’”

Brown says that research is key to successfully 
pulling off a CRL project. 

“Make sure that you’re actually borrowing 
against projects that are going to happen, not 
may happen.”

THIS IS JUST THE BEGINNING
Calgary Flames head owner, Ken King has 
repeatedly said that the team will make its plan 
and goals public soon. But an official announce-
ment by the Flames will only be the first of many 
steps. 

The proposed land in Calgary’s so-called west 
village may need environmental mediation due 
to creosote contamination, and major roads in 
the area may have to be substantially reconfig-
ured. 

There will have to be a discussion as to what 
the building will look like, how it will be built 
and what standards of sustainability it will 
adhere to. 

And will any new arena complex in Calgary 
have some features that serve a broader com-
munity interest than sports? Such as new con-
vention space, which the city sorely needs (see 
page 13), and residential space in line with the 
city’s overall plan for the so-called west village. 

Calgary clearly has a long way to go in dealing 
with this issue. 

Back in Edmonton, Kim Krushell said Calgar-
ians who desire a new arena should be vocal 
with their opinions.   

“People have to speak up for what they 
believe in. Often times all you hear from are the 
naysayers, when that silent majority out there 
actually wants something to happen.”

An artist rendering for the multi-use arena complex in downtown Edmonton. 
PHOTO COURTESY OF THE OILERS ENTERTAINMENT GROUP
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If these walls could talk
The Saddledome: home of the Olympics, the Flames, and the flood

W hen the building first opened its doors in 
1983 the Saddledome was praised for its 
saddle-shaped, hyperbolic paraboloid 

shell, its immense 20,000 seating capacity, and its 
imprint on the skyline making it one of Calgary’s 
most iconic symbols. 

But, now Calgary is missing out on big-ticket 
names such as Taylor Swift and Shania Twain 
due to the facility’s limitations . As a result, there 
are discussions as to whether the city should be 
looking to build anew. 

Lorne Simpson, the project architect for Gra-
ham McCourt Architects — the company that 
designed the Saddledome — said, “Calgary 
doesn’t actually need a bigger building; it actu-
ally needs a stronger building. And, it needs to 
be designed not just for hockey, but also for all 
the other events.” 

THE PRIMARY PURPOSE: WINNING THE BID
Simpson said that many people often think that 
the Saddledome was constructed to house Cal-
gary’s NHL team, the Calgary Flames, who arrived 
in 1980. However, Simpson said Calgary was ac-
tually trying to win the bid for the Winter Olym-
pics.

Simpson explained that the 474,000 square 
feet space was built specifically to show the 
Olympic Selection Committee that Calgary was 
serious about its bid to host the 1988 Winter 
Olympic Games. 

“We had to be underway with some construc-
tion to prove that as a bid we were very serious 
about being able to deliver,” Simpson said. 

The city was so determined to win the bid that 
they started construction before a site was even 
selected for the Saddledome. 

“How did we do that?” Simpson asked, “It was 
a structural engineering consideration. We de-
cided that the only way to do it was to design a 
building that could sit on any of the three [poten-
tial] sites,” he said. 

Three locations were selected as the future 
home for the Dome. The land where the Telus 

Spark Centre now sits at Deerfoot and Memorial 
Dr., the land beside the Mewata Armoury on 11th 
St. S.W., what is now the Shaw Millennium Skate 
Park, and  on the Stampede Grounds where it 
ended up. 

The framework of the Saddledome was pre-
fabricated and concrete was being poured in 
February 1981W, a month after Simpson and his 
team were hired. 

“The Saddledome building was specifically de-
signed for hockey and specifically for the Olym-
pics and to get the Olympic bid to Calgary — 
which is succeeded in doing,” Simpson said, “The 
purpose now is an economic one, to try and get 
more events into the coliseum.”

THE INSPIRATION
Simpson and Graham McCourt Architects looked 
at different structural systems that had “signifi-
cant cost implications,” he said, “so we picked the 
most cost effective structural system.” 

They examined the exact same system that the 
Edmonton Coliseum used, but it was too space 
consumptive. They also looked at a structural sys-
tem, which would shrink the size of the building. 
Then they looked at the hyperbolic paraboloid or 
saddle shape that is seen now, which ultimately 
cost less while giving the absolute minimal struc-
tural depth, the smallest possible volume and 
surface area, Simpson explained. 

“The shape you see is a very unique shape. The 
roof goes in the opposite direction that you’d ex-

pect a roof tow go,” Simpson said, “Most roofs go 
up in the middle, this one goes down.”

“It made for a unique shape and a much more 
attractive building with a much lower profile,” 
Simpson said. 

THE COST
Construction on the Olympic Coliseum, which 
was later called the Olympic Saddledome, be-
gan in July 1981 with a final bill of $100 million. 
Sixteen-million over the estimated cost. 

The Province of Alberta and the City of Cal-
gary each contributed $31.5 million, and the 
Government of Canada and the Calgary Olym-
pics Committee , or the OCO’88, contributed 
as well. 

In June 1983, city lawyer David Tavender was 
appointed to investigate the Saddledome’s 
over expenditures. Tavender and his committee 
found that accounting and design deficiencies 
were reasons for the extra cost. This investiga-
tion took ten months and cost an additional 
$240,000. 

“People only ever worry about two things, 
cost and time,” Simpson said.

The doors opened October 15, 1983 with 
a ribbon cutting that included Premier Peter 
Lougheed, Mayor Ralph Klein, and represen-
tatives from the NHL. A $60,000 party com-
menced afterwards for the construction work-
ers and other attendees that featured a public 
skate on the new ice and a performance by the 
Young Canadians. 

Twelve years later, in 1995, the Saddledome 
underwent major renovations costing $32.2 
million. 

These renovations, by CANA Management 
LTD., included adding more seating, 46 luxury 
suites, the President’s club, the installation of 
the Jumbotron scoreboard, more office space, 
parking and 40 new concession stands. They 
were completed in 140 days and under budget. 

Continued on page 13

CAITLIN CLOW
cclow@cjournal.ca

“Why should the people of 
Calgary do what the people of 
Edmonton are doing which is 
paying for an arena that they 

won’t even own.”
LORNE SIMPSON

Project architect of the Saddledome
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More convention space would benefit Calgary
Might the new Flames’ arena complex provide such a space?

The Telus Convention Centre 
has been working on expan-
sion plans for some time, and 

while its director of marketing 
cannot speak to plans for a new 
Calgary Flames arena, she said un-
equivocally the city needs more 
convention space.  

Heather Lundy, director of mar-
keting and communications at the 
Telus Convention Centre, said they 
have lost business due to the size 
of the current downtown facility.  
Though she could not provide spe-
cific group names of conferences 
that did not happen in Calgary, 
Lundy, in an email interview, said 
that the estimated economic loss 
between the years 2000 and 2013 
is over $250 million.  

The exhibition hall at the con-

vention centre is 47,000 square 
feet and there are multiple other 
smaller rooms for use.  But Lundy 
doesn’t think that is enough.  

“We are just not able to go after 
the large international markets,” 
she said.  “We would like to see 
something double the current size 
that we have,” she added.  

The Calgary Flames are planning 
a pitch to build a new arena, and in 
other cities new rinks are increas-
ingly becoming multi-use facilities. 

New arena aside, the benefits of 
having a larger convention space 
are numerous according to Lundy.  
She said there is research proving 
that people attending conferences 
spend more money than tourists.  
The conventions centre’s 2013 an-
nual report illustrated that people 

JOCELYN DOLL
jdoll@cjournal.ca

was grateful to have a bigger ven-
ue to call home when the Dome 
opened its doors in 1983. 

The first NHL game played in the 
Dome was the Battle of Alberta, the 
Edmonton Oilers vs. the Calgary 
Flames. Wayne Gretzky and Lanny 
McDonald faced off in front of a 
crowd of 16,700. Unfortunately, the 
Oilers won 4-3. 

The Dome is still home to the 
Flames, and Calgary’s WHL team, 
the Calgary Hitmen.

“There is no way that a hockey 
team could make [running the Sad-
dledome] economically viable just 
on straight [hockey] events alone,” 
Simpson said, “you have to have 
other ways of filling up the build-
ing.” 

The Calgary Roughnecks, the la-
crosse team, and the Calgary Stam-
pede keep the building in use all 
year round. As does bringing in big 
name artists like Black Label Society, 
Eric Church, Kesha, and even Oprah. 

THE FLOOD
The Saddledome was among the 

downtown buildings flooded by the 
torrential down pour and flooding 
that occurred in June 2013. 

The murky brown river water 
pushed its way in and filled the 
Dome up to the ninth row of the 
lower bowl destroying numerous 
seats, dressing rooms, kitchens, and 
the video control rooms.

REBIRTH
After the floods, the discussion of 

building a new venue started again. 
Director of Building Operations 
Robert Blanchard told the media 
that there was no use in throwing 
money into the Dome when they 
were considering building a new 
venue. 

But architect Lorne Simpson said 
Calgary doesn’t need a new build-
ing. 

“It’s an interesting dilemma be-
cause the good folks in Edmonton 
are paying out of their own pocket 
to build a facility for a hockey team,” 
he said.

Simpson said it would be a dif-
ferent conversation if the taxpayers 
were footing the bill for a non-profit 
organization.

“The real question, politically, 
comes down to, why should the 
people of Calgary do what the peo-
ple of Edmonton are doing which is 
paying for an arena that they won’t 
even own,” Simpson asked. 

“Up in Edmonton they are essen-
tially paying for a brand new arena 
but it is going to be city property 
[but] it’s going to be the property 
of the hockey team up there.” I don’t 
really understand this quote. Is it 
city property or team property?

Statistical information and histori-
cal timelines in this article were pro-
vided to the Calgary Journal by his-
torical consultant, Harry Sanders.

The Saddledome was well under construction by July 1981 and the 474,000 square foot 
building was ready to open its doors in 1983, winning Calgary the bid to host the ‘88 
Winter Olympics, and providing a permanent home for the new NHL team, the Calgary 
Flames. 
PHOTO COURTESY OF GLENBOW ARCHIVES   NA-1234-5

The Telus Convention Centre is conveniently located in the downtown core allowing 
convention atendees an opportunity to explore Calgary’s cultural favourites.
PHOTO BY JOCELYN DOLL

from out of town attending a con-
ference spend an average of $329 
per day during the event.  

She also believes that having 
a large convention space could 
bring international conferences 

to the city increasing Calgary’s 
global presence, which aligns with 
Calgary’s economic development 
strategies that include “a focus on 
international reach.”
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Bryon Miller’s opinion on the possibility of a new 
Saddledome is that funding factors need to be 
considered in a project this large.

Miller is an associate professor in the Department of 
Geography with an interest in issues regarding plan-
ning, urban sustainability, urban governance, and 
urban politics, according to the University of Calgary’s 
media hot topics webpage.

“I lived in Cincinnati many years ago, and there was 
a big debate going on about whether to spend public 
money on building two new sports stadiums, a base-
ball stadium and a football stadium, and I remember 
one letter to the editor in the local newspaper saying, 
‘I believe in the separation of sports and state,’” said 
Miller.

If a sports team plans on building a new facility the 
debate over public funding often follows. 

The new Edmonton arena complex, which includes 
the development of Roger’s Arena is budgeted at 
$606.5 million. According to the city of Edmonton’s 

website, the city will con-
tribute $279 million to 
the project. Provincial, 
regional and federal gov-
ernment funds will con-
tribute $39 million. The 
Edmonton Oilers and the 
city have a contract to 
promote both parties at 
a cost of $2 million every 
10 years from the Katz 
Group.

Miller said he under-
stands the views of all 
Calgarians, and that their 
interests need to ad-
dressed.

“You have to ask, who 
in Calgary is it beneficial 
for? Will it be beneficial 
for each and every Cal-
garian? Absolutely not. Will it be beneficial for some 
Calgarians? Yes. Will it be a cost for some Calgarians 
and not a benefit for some Calgarians? Yes. If this is go-
ing to be paid for out of public funds, we’re all going 
to be paying for it one way or another but not all of us 
use it,” Miller said.

According to Miller, in the present economic envi-
ronment, it would not be beneficial to spend tax pa-
pers money on a recreational facility when the funds 
could be used for different projects. 

“Would [the money] be better spent on new 
schools or reducing classroom size or providing af-
fordable housing? There’s a limited revenue stream 
that we can draw from and the question is, how best 
to spend the money that we have available? Is this the 
best way to spend public money?”

“I don’t think there’s any politician that wants to be 
held responsible for a beloved sports franchise going 

elsewhere. So these particular types of businesses 
have a huge amount of leverage over politicians,” said 
Miller.

Miller agreed that events at a facility, like the Sad-
dledome in Calgary, create a sense of community. 
From a political perspective, this community is impor-
tant to consider, especially if a sports franchise states 
they will move to another city for their needs to be 
met.

“This has been a topic of intense debate in almost 
every city that has major league sports franchises 
where the sports franchise decides they want a new 
facility,” said Miller. “And because there’s such an emo-
tional attachment to this particular type of business, it 
becomes a huge political issue.” 

 As someone who occasionally attends events at 
the Saddledome, Miller’s opinion is, “It’s an older facili-
ty, you know, but it’s still functional. I don’t think there’s 
any rush to replace it.”

Will a new Saddledome 
mean public subsidy 
for a private business?
Byron Miller, a professor at UofC, says 
public funds should go elsewhere

JALINE PANKRATZ 
jpankratz@cjournal.ca

“If this is going to be paid 
for out of public funds, we’re 
all going to be paying for it 
one way or another but not 

all of us use it”

BYRON MILLER
Associate professor of Geography, 

University of Calgary

Byron Miller is an associate professor in the Department of Geography with an interest 
in issues regarding planning, urban sustainability, urban governance, and urban politics, 
according to the University of Calgary’s media hot topics webpage.  PHOTO BY EWAN NICHOLSON
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Aging dome no deterrent for free agents

W ith the Joe Louis in Detroit and Rex-
all Place in Edmonton replacement 
arenas are already breaking ground, 

and with the Islanders moving from the Nas-
sau Veterans Memorial Coliseum to the Bar-
clay’s Centre in Brooklyn, the Calgary Flames 
home, the Scotiabank Saddledome is set to 
become the oldest building in the NHL. 

The Flames are at the beginning of their 
efforts to have a new arena built. With such 
an old building to call home for the foresee-
able future, will the Flames suffer in recruit-
ing free agent players to sign with their club? 

NHL Player Agent Don Meehan doesn’t 
think so. 

“I think it would be unfair to say that a 
player would look to the building itself as 
a priority in his determination. I think it’s a 
consideration, but certainly not a primary 
consideration,” said Meehan.

“Now the building itself, the building in 
Calgary, I mean we all know that they need 
a new building, but it isn’t a building that is 
in disrepair.”

Meehan suggests a lot of a free agent play-
er’s thought goes into how that particular 
player can help the team, and where in the 
lineup they slot into. 

“What I see as common priorities for play-
ers that approach unrestricted free agency 
would be to see if that club offers a particu-
lar fit for that player, does he have an oppor-
tunity to excel based on his skill level, is he 
a proper fit with the organization, are they 
committing to him to the extent that he can 
play a solid role within that organization […] 
is the organization a competitive one, are 
they at a stage in their development where 
by the player feels that they have a chance to 
win that he can contribute to that success,” 
Meehan said. 

After the player feels he will be used prop-
erly with the organization, and that that or-
ganization can compete in with the best in 
the league, Meehan suggests they will look 
at the people behind the logo, the people 
who captain the ship. 

“Is it good ownership, are they committed to 
the community, do they have a solid reputa-
tion, is the management progressive, are they 
good, are they hard working, are they success-
ful? Those are some of the considerations that 
I see far more prevalent than, for example the 
whole aspect of the building itself.” 

So, for those keeping score at home, priority 
one is the player’s personal fit into the orga-

nization, and priority two is the people within 
the organization, right from the ownership to 
the players within the organization. 

So, with the Flames still residing in the aging 
‘Dome, do they lie at a disadvantage when it 
comes to attracting free agents? 

“No. No, it’s not a restrictive element to the 
extent that it would mitigate against players 
coming to Calgary,” Meehan said. 

“What Calgary has going for them is that 
number one it’s very solid ownership, the own-

ership is committed to the city, they deem that 
as civic responsibility, which is pretty genuine 
and pretty rare in our business. Secondly, they 
have excellent management now in Brad Tre-
living. He’s very progressive. Third, they have 
a good core of young players that are coming 
and playing with the team, which is attractive 
to anybody,” Meehan said. 

So, it would seem that there’s no need to 
worry about losing out on talent when it comes 
to the Saddledome’s age.    

Player agent says age of the Saddledone is low on the list factors 
free agents weigh in deciding where to play 

A.J. MIKE SMITH
ajsmith@cjournal.ca

Sean Monahan, young Calgary Flames superstar and client of Don Meehan’s sports agency, Newport Sports
Management

PHOTO COURTESY OF THE CALGARY FLAMES/ GETTY IMAGES
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DOME DILEMMA

T he Event Group has been generating events and concerts in Cal-
gary since 1997, and The Calgary Journal spoke with company 
president David Howard about whether Calgary would benefit 

from a new venue to replace the Scotiabank Saddledome. 
“It would bring some of the biggest concerts to the city; certainly a 

lot of agents and bands that I talk to would come to Calgary if they had 
a proper venue to come to.”

Howard explained that the issue with the current Saddledome is 
that it cannot accommodate most of the concerts these days because 
of how the venue rigs up their gear — it cannot sustain the set-ups 
anymore. 

“The shows have become so elaborate now and everyone expects 
that. For an example, Justin Timberlake — He can’t do proper shows 
here. We can talk about Madonna, Taylor Swift, Lady Gaga, [they] all 
have such elaborate set-ups. The Saddledome isn’t set up for it.”

Beyond that, Howard described how some small acts cannot even 
be accommodated.

“If you just wanted a small show, like lets say Tom Jones — he’s too 
big for the Jubilee Auditorium, but he’s too small for the entire Sad-
dledome,” Howard said. “It’s not just those large shows, it’s also the 
shows, the 5,000 plus people, you’re not going to put him in the Corral. 
No offense to the Corral, but it’s an old barn.”

He also addresses how the public has been responding to the pos-
sibility of the new venue — some are only thinking about the dollars 

it would take to build, and not the benefits that would come from it, 
or how much money the Calgary Flames has already put into the city. 

“And not just by the Flames Foundation, but by the games, the Stam-
peders, and then the concerts. Concerts are a huge deal. The produc-
tion of the show is only half the cost. We still have catering, hotels, 
travel, and back line, so many industries are affected by concerts in 
Calgary that stand to profit.”

Howard feels that it would not take very long for profit to come from 
the new venue, with him estimating that each big artist can contrib-
ute close to $2 million to the city — and thinking beyond the Calgary 
Flames and Madonna, the multipurpose of the new venue would in 
turn, bring in more than just money. 

“I’m all for it,” Howard said. “It would help my business greatly; we 
would be able to do more shows. On the other side of it, I work with a 

lot of non-profit groups that are touched by the Calgary Flames Foun-
dation. The more profits that they can bring in, as a group, with the 
Stampeders, the Hitmen, everything; the more dollars are given to the 
Foundation that contribute to the community. They’re a leader in this, 
and I think people are missing how much Calgary charities depend on 
their support.”

In Howard’s mind, the general consensus is that the taxpayers are 
worried about footing the bill for the new venue, but they should not 
be. 

“I would suggest that it’s an investment into the future of Calgary. 
With all the great things that have come out of the Saddledome and 
the Flames Foundation, it [would] double that. Fast.”

Canadian concert company says 
the Saddledome should be replaced
“It’s an investment into the future of Calgary”

ALI HARDSTAFF  
ahardstaff-gajda@cjournal.ca

“I would suggest that it’s an investment into the future of Calgary. With all the great things that have 
come out of the Saddledome and the Flames Foundation, it [would] double that. Fast.”

DAVID HOWARD
President of The Event Group
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EA Sports, Ghost Rider 2, The Chronicles of 
Narnia: The Lion, the Witch and the Ward-
robe and Harry Potter and the Deathly Hal-

lows Part 2 are just some of the digital projects 
that Pablo Puentes has worked on in his special 
effects career. 

But fast-forward a few years later, and the 
graduate of Alberta College of Art and Design 
(ACAD) with a Bachelor of Design Degree in 
Illustration is now a tattoo artist and owner of 
Mission Tattoo Parlour in Calgary.

Puentes said, “The sixteen hour days just 
didn’t equate and it was just not really the career 
choice for someone who wanted to dictate their 
own path and I was interested in having a fam-
ily.”

After being in the special effects industry for 
only four years, Puentes made the decision to 
find a career where he could incorporate his 
artistic skills, while also having some freedom. 
He is now able to fulfill his artistic skills and fam-
ily life. It never dawned on him that he would be 
able to apply his Illustration degree from ACAD 
and make a stable career out of it.

Nor is Puentes alone. Many ACAD students 
have the expectation that they will find a job 
in a traditionally recognized art career after 
graduation, but are instead finding themselves 
pursuing other careers entirely to maintain their 
connection with art and make a sustainable 
living.  

ACAD is the place where many would-be art-
ists get their start in Calgary. According to the 
ACAD Annual Report 2013 - 14, 191 students 
graduated in the year of 2014, making the total 
alumni about 7,500. 

Though according to ACAD Alumni Natalie 
Lauchlan, who graduated from the Craft and 
Emerging Media program in 2014, the school 
is much like a snow globe. 

“People get trapped thinking that ACAD is 
their art career,” said Lauchlan. “ [That] every-
thing they do in the four or five years is it.” 

Indeed, according to Acting Registrar, Vice-
President of Student Experience and Admis-
sions of ACAD, Marianne Elder, there is no 
magic job at the end of a bachelor’s degree, 
and a lot of students have a hard time under-
standing that.

“It seems that they have tunnel vision,” said 
Elder, “searching for one particular job but are 
later surprised when they find something in a 
different department or industry.” 

In fact, during his time in the special effects 
industry, Puentes was always getting tattoos. 

Though it never dawned on him that he 
would be able to apply his Illustration degree 
from ACAD and make a stable career out of it 
until he had the opportunity to apprentice. 

“There are young people who are probably 
already interested in the counter-culture of tat-
tooing,” said Puentes. “It’s interesting because 

they can make art on a daily basis and get paid 
well for it, so I mean what’s not appealing about 
that?”

Nevertheless, those pursuing a suitable job 
post-graduation can be successful in more tra-
ditionally recognized art careers, though it may 
take more research and networking in order to 
secure those jobs.

According to statistics from Alberta Graduate 
Outcomes Survey, 30 per cent of ACAD gradu-
ates go on to start their own businesses and 
entrepreneurial work. ACAD Alumni Kris Wein-
mann is one of those entrepreneurs. Graduating 
with a degree in Fine Arts in 2012, Weinmann 
connected with the local arts community and 
picked their brains for information and advice 
that could help his emerging career. 

He was lucky enough to have the opportunity 
to work in his own studio, making it easy to 
invite clients, collectors and curators to see his 
work, which led to creating important connec-
tions with those individuals.

“Although there are many challenges faced 
by artists emerging from the college,” said 
Weinmann, “one thing that sometimes gets over 
looked is that many of these artists eventually 
adapt their practice and skill set in a way that 
allows them to pursue unique and even entre-
preneurial endeavours that society just doesn’t 
recognize as an official art practice.” 

Lauchlan was among those who adapted. 
Now she works three jobs: A studio instructor 
at a community art studio, a childcare worker, 
as well as for the Calgary Board of Education as 

a Studio Artist at 
Hillhurst School 
– something she 
didn’t necessarily 
plan on doing.

Though she 
believes there are 
creative limita-
tions at the school 
board with the 
curriculums, she 
gets to know the 
students and col-
laborates with the 
teachers to keep 
things engaging 
and interesting. 
She is using her 
multiple jobs as a stepping-stone toward her 
ideal career. 

One way that artist’s can be given options in 
the city for their skill sets and previous educa-
tion is through the local charity Elephant Artist 
Relief Society (EAR). Through practical resources, 
EAR serves to help struggling artists in Calgary 
look at how to support themselves.

President Jill Armstrong alongside Administra-
tor Sandra Vida of EAR share that artists need to 
be able to think outside of the box.

“They can also put together the interesting 
patchwork of a job here and a job there and in 
the studio somewhere that’s fairly affordable. 
But what EAR wants to do is kind of support all 
of the skills that are needed to put together a 
life that will support your work.”

Weinmann agrees that though some have not 
maintained studio practice after graduating, 
they have not fallen off the face of the earth. 

Their careers as artists didn’t fail, they evolved 
and adapted to opportunities.

“We have been able to create a career for 
ourselves through the nature of an artist,” 
said Weinmann. “Many art students excel in 
other industries such as architecture, educa-
tion, marketing or communication, which 
allows them to use the creative tools that they 
learned at ACAD.”

Elder believes that although Calgary is 
advancing in the local artistic community, it is 
not as robust as it has the potential to be.

“I think that as a city we need to invest in 
our cultural producers” said Elder, “and in our 
cultural organizations because that is sort of 

the span that we need in a community.”
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ACAD graduates adapt due to challenging world of professional art
“Creativity takes Courage” - Henri Matisse

CASSIE RIABKO, JOSIE LUKEY 
criabko@cjournal.ca, jlukey@cjournal.ca

Black & white tattoos  done by owner of
Mission Tattoo Parlour in Calgary, Pablo Puentes.

 (TOP) PHOTO COURTESY OF PABLO PUENTES

Installation work titled about us featured in this year’s 
Calgary Biennial. The hand-appliqué banners are installed 

along the C-Train lines, in Canyon Meadows
& in Martindale. 

(MIDDLE) PHOTO BY NATALIE LAUCHLAN

“ Athabasca Glacier 2” from the Taking A Seat..? series that 
Weinmann has been working on for about six years. 

 (BOTTOM) PHOTO BY KRIS WEINMANN



W hen established Calgary musician Kaley 
Kinjo recently got the opportunity to play 
music with a group in Japan for a few 

months, he took it. Before packing his bags and fly-
ing to Tokyo, Kinjo, 31, weighed in 

on the question of whether 
Calgary artists need to 

leave in order to advance 
their careers.

“I feel like if I don’t go 
and try it now, then I 
don’t know when I will 

get the opportunity again,” 
said Kinjo. “There seems to 

be this cap, like Calgary artists 
can only go so far within the city as far as 
success and popularity goes before they have to 
relocate. And a lot of artists will relocate elsewhere 
and then find success and notoriety back here.”

Kinjo mentioned Canadian musician Feist and 
how she found the scene difficult until she moved 
to France. Similarly, Canadian musician Kiesza took 
off to Boston and is now internationally famous. At 
last month’s Juno Awards, Kiesza took home four 
Junos, including “Breakthrough Artist of the Year.”

“I played bass on her very first album. So it’s 
kind of funny,” said Kinjo. “I think I was watching 
YouTube the other day and this Gibson guitar 
commercial popped up and the girl that they were 
interviewing, I used to play bass for her in Calgary. 
I was like ‘Oh! Ok! Maybe it’s time to move away 
from the city.’”

The music scene in Calgary is up and coming, 
seen lately through Kiesza’s success, along with 
other local bands such as Viet Cong and The Wet 
Secrets recently getting wide-reaching exposure. 

Kinjo has been singing and playing numerous 
instruments his whole life, but said that Calgary 
has a “flash in the pan mentality” when it comes to 
local talent.

He explained that some artists will be successful 

and people will get behind them. But only tempo-
rarily, and then lose steam quickly.

“I think there’s still a cap of success in Calgary, 
just like in any city,” said Kinjo. 

But radio host Matt Berry at X92.9 Calgary’s Al-
ternative believes otherwise about Calgary’s music 
scene. Berry hosts Xposure, which is a contest for 
local artists and bands to have their songs played 
on the radio, as well as prizes and a chance to play 
at XFest in the summer.  

“You just need to do what is successful for you,” 
said Berry. “If you want to be the next big act, you 
have to start doing something different I guess, 
you have to have a lot of luck on your side. You 
don’t necessarily have to leave to Toronto or Van-
couver to be successful.” 

Berry suggested local bands need to put in the 
extra effort to get noticed. They can do this by 
putting in the effort to get airplay on the radio, or 
apply for grants that are available locally, provin-
cially and internationally. Though a lot of bands, he 
said, do not take the initiative.

“There are a lot that actually don’t, which is sur-
prising. Because you have this opportunity to get 
yourself on the air, and the majority of the bands 
that I put on the air are ones that I’ve actually 
sought out,” said Berry. “There’s quite a few outlets 
for these bands to get out there and get discov-
ered, but they need to put in the grant-writing and 
just sending a quick email.”

Berry said Canadian grants and organizations 
give a lot of support to musicians; including the 
FACTOR (The Foundation Assisting Canadian 
Talent on Recordings) grant, SOCAN (The Society 
of Composers, Authors and Music Publishers of 
Canada), and those from Alberta Music for any 
genre of music.

Though Kinjo acknowledges there are opportu-
nities for local musicians who seek them, hurdles 
remain. He suggests major events such as Sled 
Island and Calgary Folk Music Festival; don’t use 
enough local artists, instead bringing in bands 
from the U.S.

“I know that a lot of Calgary artists struggle for 
years to even play their own local Folk Fest,” said 
Kinjo. “Which is not a slam on Folk Fest — they 
have so many musicians and artists that apply 
every year and they make a great job of lining it up. 
But I think they could may have brought in their 
local selection more.”

Artistic Director for the Calgary Folk Music Festi-
val, Kerry Clarke, said there are quite a few oppor-

tunities out there now for local artists, and they do 
not need to relocate to make it big. She articulates 
that the festivals in Calgary, such as the Calgary 
Folk Music Festival, broaden the experiences of the 
musicians while giving them exposure to a bigger 
audience and giving them key play.  

“There are few places artists can get support for 
tours, which often cost more than the revenues 
brought in, or for putting out CDs, developing 
press info etcetera,” Clarke states. “Radio stations 
like CJSW, CKUA, CBC, 97.7 in the evenings and 
now Peak play the music of some local indepen-
dent artists, which helps. We’re also lacking in criti-
cal support for artists in the way of artist managers, 
publicists etcetera.”

She also mentioned that there are a lot of local 
artists that stayed local and are well known outside 
of Calgary, including Viet Cong, Jann Arden, Paul 
Brandt and Oscar Lopez. 

Kinjo acknowledged there is a lot of talent work-
ing and living in Calgary. But he suggested that 
leaving, at least for a while, pushes artists to grow.

“It’s good to go out and dip your toes in other 
waters and see what the music scenes have to 
offer.” 

Berry conceded that it can be difficult for 
Canadian musicians, and also recognizes the “cap” 
identified by Kinjo.

“It’s unfortunate that a lot of Canadian bands will 
only get a certain amount of success, but it also 
depends on what you want as a musician. Like if 
you want to be the next Foo Fighters, it’s the same 
thing like as everybody in the city wanting to be an 
actor or an artist.”

“If you want to be Feist, Tegan and Sara, those 
are still very rare stories. They are extremely talent-
ed. And there’s a lot of extremely talented bands, 
but when you think about how many bands are 
competing to get to that level … how many can 
actually get there,” Berry said.

But, according to Kinjo, “If you don’t branch 
out then you don’t really get the experience. But 
there’s lots of Calgary artists that come from here 
but then have to go elsewhere to bigger music 
scenes to really expand.”

Which is why he made the big move overseas to 
Okinawa, Japan on March 19th. He hopes to get 
some experience there, at least for a few months, 
before returning.

“I think the Calgary scene will still be strong 
when I get back,” said Kinjo. “It’s still growing. It just 
needs to remain resilient I guess.”

Calgary musician moves to Japan partly because of YYC’s 
music mentality
Kaley Kinjo says many 
artists need to leave the 
local scene to make it big

ALI HARDSTAFF, ANGIE LANG, BRETT LUFT
ahardstaff-gajda@cjournal.ca, alang@cjournal.ca, bluft@cjournal.ca

Kaley Kinjo displays and
plays his numerous
instruments. 
PHOTOS BY ALI HARDSTAFF
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27–year-old owner of Modern Mens-
wear, Drew Rudichuk, is bringing 
some European flare to Calgary. 

According to Rudichuk, men’s fashion in 
Calgary is very safe. 

In mid Sept. of 2014, Rudichuk opened 
his clothing store for the men of Calgary to 
come and shop different and original brands.

The store fulfilled Rudichuk’s desire to 
bring in brands that no one else sells in Cal-
gary such as Wood Wood, Han Kjobenhavn, 
and Wemoto. It provides a  comfortable en-
vironment where men can feel excited about 
buying new clothes.

Rudichuk believes it was a big risk to invite 
European fashion to this city demographic, 
as men’s fashion in Europe tends to have 
clothing with a different fit, cut, and design.

“A brand that would do well in Europe may 
not necessarily be suited for Calgary and its 
lifestyle,” Rudichuk said. 

Modern Menswear is situated in a rustic 
red brick storefront that is amongst other 
businesses on 4th ST S.W. It is open and 
personal, envoking a feeling of welcome, 
with vintage belongings that bring the color 
and shape of European and Calgary brand 
clothing to life. 

Rudichuk has traveled a unique path be-
fore launching his current enterprise. He al-
ways wanted to work in the fashion industry, 
but didn’t know how he would fit into it.

 “I’m not really a hands on or designer type 
of person,” said Rudichuk. “I like the business 
and analytical marketing mind set.” 

Before Rudichuk finished “the windy road” 
that was school in Vancouver at Langara 
College with a business degree, he went to 
Butte Montana at Montana Tech for petro-
leum engineering. After one year he trans-
ferred to the University of Victoria to enroll in 

business for two years. 
But it was his trip to Europe four years ago 

to visit his sister, who was doing an exchange 
in Copenhagen, that convinced him to bring 
some European flare back to YYC. He fell in 
love with Europe, and explained that many 
Calgarians who travel abroad like the brands 
that are hard to find locally. 

“Calgary is really changing culturally but 
we still have a huge lack of fashion,” said 
Rudichuk. “It is very generic, so I think I saw a 
hole in the market and I saw an opportunity.” 

Opening a men’s store in a fashion mar-
ket like Calgary can be challenging. But the 
emotional and financial support Rudichuk 
received from his family and friends to pur-
sue his new venture was what allowed him 
to bring some fashion influence to the male 
demographic in Calgary. 

Although Rudichuk is taking a risk in the 
Calgary fashion market, his co-workers and 
customers believe his business personal-
ity is what will make him successful. He is 
described as down to earth, goal driven, and 
a little quirky but mostly an all around ap-
proachable guy.  

“He is the quirkiest guy I know,” said Andy 
Nguyen, co-worker and designer is local 
brand 6streets. “He’s a goofy dude – when we 
talk about business its in a informal tone but 
he always gets his message across.”

According to Nguyen, he wants his brand 
to be in an environment that sells clean-cut 
menswear, is fun to work in and personal. He 
has been selling his brand at Modern Mens-
wear since Oct.  2014. 

The two met nearly two years ago at one 
of the 6street pop up stores in Calgary. Rudi-
chuk was in the process of opening his store 
and wanted Nguyen to collaborate with him. 

Rudichuk has put between 50-70 hours a 
week of working into creating an enterprise 
where the men of Calgary would come to 
shop. Brands at Modern Menswear are for 
sale ranging between $50 for a 6streets T-
shirt and upwards of $400 for a Wood Wood 
bomber jacket. 

To Rudichuk, the toughest part about own-
ing a men’s store is buying, as he needs to 
be disciplined in picking pieces that he likes, 
and his clients would enjoy.

This European-focused clothing has 
caught the eye of Calgary Flames player Joe 
Colborne, who met Rudichuk when he did 
a styling shoot for Modern Menswear with 
Branded Magazine on Sept. 19, 2014.  

“Drew was a really laid back and fun guy. 
He seemed passionate about his job and 
seemed to look like he had a fun time doing 
what he does,” said Colborne. 

Colborne mentioned he is not that inter-
ested in fashion but after the photo shoot 
he knew Modern Menswear was a store he 
would purchase clothing from. 

“It was a really cool setup at Modern 
Menswear. The people there made me feel 
comfortable and it was just a really good 
time,” said Colborne. 

The goal Rudichuk has for Modern Mens-
wear is to be successful by providing the 
men of Calgary with a calm environment to 
update their wardrobes, and clothing to suit 
each individual.  

Rudichuk is similar to the clothing brands 
he offers for the young men of Calgary: 
unique yet professional. 

“He doesn’t just talk, he walks,” said Nguy-
en. “He’s been talking about this boutique 
since the beginning of last year and he saw 
it through, he made it happen and I connect 
with that.”

Trip inspires Drew Rudichuk to enhance Calgary fashion 

Modern Menswear brings men of
Calgary some overseas style 

   SAVAYA  SHINKARUK
   sshinkaruk@cjournal.ca

Andy Nguyen and Drew 
Rudichuk stand together in 

front of one of the denim 
walls in Modern Menswear. 

Rudichuk is wearing a 
Wood Wood jacket priced at 

$380.00, on display in the 
store in the photo below. 
PHOTOS COURTESY OF KYLE SMITH
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Let’s face it, when you pay to watch a new 
Fast and Furious film, among your foremost 
expectations are fast cars, ridiculous one-

liners and oiled up men throwing each other 
through walls.

That being said, there has to be a certain 
emulsifying additive that brings it all together to 
make a potent fuel, and not just a mess. 

Director James Wan’s Furious 7 is a volatile mix 
that burns dangerously hot and doesn’t let up 
—eventually snuffing itself out.

Fast and Furious veterans Vin Diesel, Michelle 
Rodriguez, and the late Paul Walker return to the 
Furious Cinematic Universe. Riding shotgun is 
Tyrese Gibson, Ludacris, Gal Gadot and Dwayne 
Johnson; with new faces Kurt Russell, Thai mar-
tial arts superstar Tony Jaa and Oscar nominee 
Djimon Housou. For those not familiar with the 
Fast franchise, the family of drag racers and 
thieves are pinned this time against mercenaries 
and murders. 

If you tuned in for the last installment, you’ll 
recall that British baddie Owen Shaw (Luke 
Evans) had been left for dead on the tarmac of 
an airfield in England. In this film, his older more 
evil brother has stepped in to seek vengeance. 
Played by stone-faced Jason Statham, Deckard 
Shaw wages war on Dominic Toretto (Diesel) 
and Brian O’Conner (Walker) and their family 
and friends. 

This is where the film’s plot becomes thin and 
convoluted. Furious 7 had the potential to bring 
the crew back to their roots and their world in 
Los Angeles—back to where it all began. Instead 
the crew is led on a hunt for a stray plot device 
that has them hopping around the globe like a 
group of muscled bound James Bonds.  

Furious 7 has clever and memorable moments 
throughout; the short scene where O’Conner 
attempts to adjust to life in the slow lane by 
trading his street racer for a minivan stand out, 
but unfortunately moments of brilliance do not 
make a good film.

Deckard Shaw’s mission for vengeance takes 
a backseat to the Mission: Impossible influenced 
antics of the Furious crew. His story bookends 
the film with strangely unexplained cameos 
throughout. The second act of the film is a crude 
cacophony of collisions and vehicular carnage. I 
understand that this is a Fast and Furious movie, 
but the previous six movies in this high-octane 
franchise – directed by Justin Lin- had method 

behind the madness and mixed fun and top-
speed action. 

At a run time of over two hours the film 
perhaps could have used a trim here and there. 
Perhaps somewhere in between jumping a 
beautiful car between skyscrapers and not one, 
but two games of vehicular chicken between 
Diesel and Statham.

The film tries to one-up itself, and every other 
Furious film, at every corner. Eventually you stop 
caring about the characters and the improbable 
danger that their facing, because you know that 
after the umpteenth time Toretto crashes his car 
in a violent fury of metal and debris, he’s going 
to be just fine. Again. And Again.

The film is humorous at times, but ultimately  
burns bright and hot for too long and the break-
neck chase sequences become a bore to watch. 

Call me sentimental but my favourite part of 
the film was a heartfelt tribute and farewell to 
Paul Walker at the end of the film. 

Furious 7 burns out 
Car crashes, fast ladies and shirtless men – and still just a little bit of fun

The crew pack up and
head around the world

destroying any car
they can drive. 

PHOTO BY BAGO GAMES
COURTESY OF FLICKR

The trucks are out and so is the sun … sort of

The food trucks like to move a lot, so find 
a map of where to find them and more at

www.yycfoodtrucks.com

I sn’t it great when the sky is blue and you can 
feel the sun slightly burning in your skin? 
Well yes, it is. Except that we’re in Calgary 

and that rarely happens… But when it does, the 
ciyy’s food trucks come out from hiding, and 
they bring interesting food options for Calgar-
ians starving for spring. 

“When the sun comes out, people like to 
come outside,” Gabe Goldberg, owner of The 
Red Wagon says, and he’s not lying. Food trucks 
tend to run from April to October and they like 
to move around. Goldberg explains that he 
doesn’t like to be in the same spot two days in 
a row since people don’t really want to eat the 

same food twice in a week.
The Red Wagon specializes in smoked meat and 

offers different ways to eat it: three types of sand-
wiches, smoked meat hash, and smoked meat wraps. 

“The key to success is to move around, be very fast 
… and do one or two things very well. Don’t try to 
do too much, because it will slow you down and the 
quality goes down,” Goldberg says. Usually the food 
trucks have to serve about a hundred people per 
hour, so keeping the menu simple is very impor-
tant. 

Goldberg was born in New Zealand and has 
been doing this for four years now. Part of his 
strategy consists of moving everyday around 

downtown, to the University of Calgary and 
the hospitals.

The Calgary Food Trucks community has been 
around since 2010 and intends to bring street 
food culture to the city. The street vendors 
featured in their list range all the way from Asian 
food, Greek food, Arabic food, BBQs, and des-
serts such as gelatos, candy and donuts.

A catering service is also offered by The 
Calgary Food Truck community, as well as an 
annual spring meeting from all of them, and an 
online shop to buy a few of the products the 
trucks offer.

The food trucks are back to Calgary!

GABRIELA CASTRO
gcastro@cjournal.com

The Food Trucks bring good quality food 
for a very small amount of money in YYC.
PHOTO BY  GABRIELA CASTRO

GUILLERMO BARRAZA
gbarraza@cjournal.com
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Trading a dance bag for a suitcase
Lack of full time work leaves local dancers with no choice
but to relocate or work multiple jobs
                KATE HOLOWATY 
  kholowaty@cjournal.ca

W hen it comes to making a viable living as 
a professional dancer in Calgary, the op-
tions are few and far between. Alberta 

Ballet employs 34 dancers for its annual season 
and Decidedly Jazz Danceworks (DJD) employs 
eight dancers within their professional company. 
Local dancers choose to either to leave the city 
to keep dancing professionally, or work multiple 
jobs.

Sarisa de Toledo, the artistic associate at DJD, 
says working more than one job is a reality for 
local professional dancers. 

“I’m sure that most independent dancers 
don’t just dance. Even our own company danc-
ers don’t just work in the company. Everybody 
teaches and everybody has an outside second 
job,” said De Toledo, who was both a professional 
company member and independent dancer. 

“In my own personal experience I remember 
only one point in my life when I didn’t need to 
have a second job,” she added. 

Calgary’s dance scene does seem to be estab-
lished with approximately 100 dance studios 
based in the city, though dancers still need to 
relocate. 

Several of these dance studios claim to be 
semi-professional in both their environment and 
their teaching techniques. One of which is En 
Corps Dance Collective, an established facility 
with a goal to keep Calgary’s dance talent de-
veloping locally as opposed to having to move 
away to bigger cities. 

Melanie Nightingale is one of the founding 
members of En Corps and is currently a board 
member and choreographer. She believes that 
studios such as En Corps can help dancers de-
velop the professional skills and techniques that 
can land them paid work. 

“We have weekly classes where we work 
on different styles of dance,” said Nightingale. 
“I think that will really enhance their dance 
background and their dance vocabulary so 
that when they do go to the States or to even 
Toronto or Vancouver they can go into classes 
and feel comfortable and feel like they are open 
to different styles.”

But despite being able to train locally, Megan 
Zvanciuk, 19, a dancer with En Corps Dance Col-
lective says that the backstage chatter between 
dancers wanting to pursue professional paid 
work always revolves around a need to relocate. 

“It’s definitely a hot topic with dancers in Cal-
gary,” said Zvanciuk. “They always say, ‘You have 
to move, you have to go to Vancouver, you have 
to go to Toronto, if you’re able to, to go to L.A., 
New York,’ stuff like that,” she says. 
Zvanciuk has auditioned in places such as Los 

Angeles and Vancouver 
but ran into problems due 
to being only 17-years-old at 
the time. 

“I would go there and I would be 
told, ‘Yes, yes, yes make it on file for the audi-
tions.’ Then unfortunately they would be like ‘too 
young’ or ‘just not at this time,’” she recalls. 

For dancers that are too young to secure 
employment in the United States yet still want 
to progress their professionalism and tech-
nique, this transition period can be difficult. But 
Zvanciuk says that she has been able to navigate 
through her dance evolution locally.  

“Personally, I’ve found that I’ve been able to 
develop my technique, develop my training, 
knowledge about dance within Calgary at a 
young age,” said Zvanciuk. “En Corps and the 
other companies that I’ve been in are definitely 
a step in the right direction for dancers that are 
just graduating high school and are kind of in 
limbo with what they want to do with dance.”

But how can Calgary’s dance scene grow to 
not only be a transitional aid but also a hub for 
paid dance work? De Toledo says that though 
money is always an issue for dance companies, 
financial support to help pay salaries and aug-
menting the public’s interest in live arts could 
help.

“I think also that in this day and age a lot of 
people want to just stay home and watch Netflix 
and stay on their couch, and that’s just easier 
than going to live anything; live music, live 
dance, live theatre, live art,” De Toledo said.

“And I think that if there’s a push 
to get people out and to appreciate 
live performance than artists will 
get more work because there will be 
more of a drive to actually see the 
work.”

“They always say,
‘You have to move, you 

have to go to Vancouver,
you have to go to Toronto,
if you’re able to, to go to

L.A., New York...”

MEGAN ZVANCIUK
Dancer with

En Corps Dance Collective 

Megan Zvanciuk (front middle) & 
fellow dancers rehearsing for En 
Corps Dance Collective’s 14th
performance show titled The 
Escape.
PHOTO BY KATE HOLOWATY
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Bhangra is a lively form of music and dance 
that originated from the state of Punjab, In-
dia and has been known to be a male domi-

nated dance. But Kauran Di Taur (KDT) a female 
bhangra team from Calgary, Alta. is determined 
to put female bhangra on the map.

“Being an all girls team, it’s very judged in our 
community,” said Gaggan Khangura, 25-year-old 
KDT dance member. “If girls are dancing on stage 
it’s taken as a bad stigma, but as we have been 
doing it people have started to accept us.”

In its purest form bhangra is a mix of singing 
accompanied by music and the beat of a single 
drum known as a dhol. Different regions of India 
began to mix and interact, sharing their different 
forms of bhangra, which resulted in many differ-
ent styles of the unique dance.

KDT formed as an all-girl bhangra dance team 
in 2006, then went on to gain the respect of fel-
low bhangra teams locally and Western Canada 
when the team won the Vaisakhi Mela competi-
tion in 2007, which is held every year in Calgary 
to celebrate the beginning of the Nanakshahi 
calendar year.

Being the first all-girl team with the Vaisakhi 
Mela title under their belt, they were motivated 
to prove that female bhangra teams are just as 
talented as male bhangra teams. 

“When we first started there would be a lot of 
backlash,” said Khangura. “Judges would be up 
on stage saying girls shouldn’t be doing bhangra, 
they should be doing giddha — a popular folk 
dance for women in Punjab — or that they 
shouldn’t be on stage, so seeing how that has 
changed from 2006 to 

now is inspiring.” The team 
continued to practice and 
compete and was a top 
contender in Calgary’s 
own Jashan Bhangra com-
petition in 2011 and 2012.

KDT was invited to 
compete in the Notori-
ous Bhangra competition 
held in Stockton, Calif. in 
2013 where 10 of the most 
talented bhangra teams 
across North America 
compete head-to-head to 
show off their bhangra 
skills.

Rahul Dhanda, commit-
tee member and organizer 
for the Notorious Bhangra 
competition said, “As time 
evolves, mentalities tend 
to change and a lot of 
people are respective to-
wards women who go on 
stage and compete and perform bhangra. Girls 
have gone above and beyond and have proved 
people wrong who have sexist views by display-
ing spectacular performances and even placing 
1st, 2nd, 3rd in competitions.”

The team broadened their bhangra skills by 
stepping out of the traditional bhangra dance 
and incorporation modern dance moves.

“We don’t stick to the traditional bhangra now-
adays, we are more modern so we can come up 
with creative moves. We get our inspiration from 
other teams and taking a simple idea and making 
it look cool,” said Puneet Deol, 20-year-old dance 
member of KDT.

The team starts off their dance season with 
practices once a week for three hours. As they 
build and choreograph a dance, their practices 

double and then one month before 
competition they practice five days a 
week for four hours a day.

Nachda Punjab Bhangra Acad-
emy member and former KDT com-

petitor Shahbaaz Johl said, “Having competed 
against past generations of the KDT lineage of 
dancers, it was inspiring to see the creativity that 
KDT applied to the art form of bhangra and bring 
their own style and flair that in turn, captivated 
audiences and inspired so many other future-to-
be bhangra dancers.”

Gaggan Khangura has been part of KDT since 
2006 and continues to dancefor her uncle who 
passed away in 2011. “He was a very passionate 
bhangra dancer, he did it for so long and if I keep 
doing it I feel like he’s always with me,” said Khan-
gura.

In the future, the girls of KDT hope female 
bhangra stays alive and continues to grow in the 
community. The team has exciting new ideas 
they hope to bring to the city, such as a bhangra 
workout class.

“Our roots have always been bhangra and in-
dividually we all have a different passion towards 
bhangra, so that unites us in a lot of ways,” said 
Deol.

Kauran Di Taur determined to put female 
bhangra on the map
The all female team is 
changing the attitude of 
the male dominated dance

ANUP DHALIWAL 
adhaliwal@cjournal.ca

WHAT IS Calgary UP TO?

April 28th – May 31st
May 1st & 2nd
May 2nd & 3rd 
May 3rd 
May 4th – 23rd 
May 9th 
May 20th 
May 22nd & 23rd 
June 5th 
June 7th 
June 28th 

DEAR JOHNNY DEERE 
CALGARY INTERNATIONAL BEERFEST 
UNCHARTED: YOUTH ARTIVIST LABORATORY 
VOLBEAT WITH ANTHRAX 
DADS IN BONDAGE
SOTERIA: THE SPIRIT OF PERSISTENCE 
MILKY CHANCE 
LIMELIGHT MUSIC FESTIVAL 
IMAGINE DRAGONS WITH METRIC 
CROHN’S & COLITIS GUTSY WALK 
BAD RELIGION 

@ Max Bell Theatre
@ BMO Centre
@ Genesis Centre/artBOX
@ The Corral
@ Lunchbox Theatre
@ MRU Wright Theatre
@ Flames Central
@ MacEwan Hall
@ Scotiabank Saddledome
@ North Edworthy Park
@ Flames Central

KDT members (front to back) Gaggan Khangura,
Kajill Aujila, Noor Dhillon & Puneet Deol.
PHOTO BY ANUP DHALIWAL
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Imagine turning on your television, search-
ing for your local CBC channel, only to find 
out it no longer exists. 

No more Hockey Night in Canada on Satur-
day nights, no more summer or winter Olym-
pics, no more dinner-time newscasts with Peter 
Mansbridge—such is the reality the network 
may soon face given the loss of its flagship pro-
gramming, NHL hockey, to Rogers Media, says 
David Taras, a professor of communications at 
Mount Royal University in Calgary. 

Taras says his initial reaction to hearing 
that the CBC lost the rights to broadcast 
NHL hockey was the “death of the CBC,” but 
he also notes that the race for broadcasting 
rights for sports and entertainment points to 
a larger issue in Canadian broadcasting. 

“We have the networks betting on sports 
for two reasons. One is sports are very popu-
lar. There are huge amounts of money in it, 
and it’s central to the culture. And the other 
reason is cord cutting. So if you own live 
sports, and I would even say beyond that, live 
entertainment, then it prevents cord cutting 

because in order for people to get sports, 
they have to watch live,” says Taras. 

Taras suggests that, for the CBC, it appears as 
though the loss of NHL hockey to Rogers was 
only the spark that may soon ignite a forest fire. 

However not all are ready to question 
whether CBC can survive the loss of NHL 
hockey revenues. Ian Morrison, president of 
FRIENDS of Canadian Broadcasting, a non-
profit watchdog group for Canadian pro-
gramming, unaffiliated with the CBC or any 
other broadcaster, says the idea of CBC dying 
off is merely a myth.

CALGARYJOURNAL.CAMAY/JUNE 201524
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Eat or be Eaten: How the NHL is changing 
Canadian broadcasting
Recent Rogers-NHL threatens TSN, CBC

JORDAN DAHL 
jdahl@cjournal.ca

After the NHL and Rogers announced a 12-year megadeal to earn all national broadcast rights, other big name sports broadcasters like TSN and CBC’s Hockey Night In Canada have
been put on the ropes, and need to find ways to stay afloat in the Canadian sports broadcasting industry. 
PHOTO COURTESY OF WIKIPEDIA CREATIVE COMMONS
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“There are people around that want to cre-

ate the impression that the loss of the NHL 
rights is bad for the CBC and that it explains 
certain cuts that are happening at the CBC 
and one group that I would accuse of that is 
CBC’s board of directors who are all appoint-
ed by the Conservative government, and 
actually by [Stephen] Harper,” says Morrison. 

Moreover, contrary to popular opinion, 
Morrison suggests the broadcaster is now in 
a better position than when it had the rights 
to NHL hockey.

“Losing the rights saves the CBC 200 mil-
lion in expenditures plus the cost of actually 
producing the games, which is in the range 
of 25 million dollars in a year. So they save 
that money and they are now filling about 
300 plus hours of primetime on Saturday 
night, and that would include primetime dur-
ing the playoffs, and they don’t have to pay 
a cent for the programming they get during 
those hours,” says Morrison. 

Though not all agree on the future of 
Canada’s only national, public broadcaster, it 
is clear that the CBC is not the only network 
searching for a clearing in the smoke. 

For Bell Media’s TSN, as well as Rogers’ 
Sportsnet, the future remains just as hazy 
and the fight for survival is just as intense 
and just as necessary in this new world of 
broadcasting says Taras. 

“What’s coming is Netflix, YouTube and 
Hulu and all of this Internet broadcast-
ing. So what’s the defense against Internet 
broadcasting? Having a product within cable 
where there’s a lot of sticky glue for the audi-
ence.”

This reality works to explain why compa-
nies like Rogers will put forward over half a 
trillion dollars over the next twelve years for 
a product like NHL hockey, and why broad-
casters like TSN and CBC may now be holding 
on for dear life. Representatives from Bell, 
Rogers and CBC all chose to not respond to 
requests for interviews.

Bruce Dowbiggin, a former sports journal-
ist for CBC agrees with Taras, saying, “the 
future, most people concede, is going to be 
with people who control product, and there’s 
still no product like Hockey Night in Canada 
for Canadian broadcasting.” 

But does owning the rights to NHL broad-
casting ensure Rogers’ success and survival? 
The short answer is no.

“For Rogers this is a big bet,” says Taras. 
“This is a big gamble. This is dice on the 
table. And you know, you don’t want to lose.”

Though that may seem like stating the 
obvious, for Rogers there is plenty to lose, 
but also plenty to gain. If Rogers succeeds, 
like CBC, they will gain “Hearts and minds: an 
audience,” says Taras. This leads to advertis-
ing, which in turn leads to profit.

For CBC, the loss is felt even deeper as 
Hockey Night in Canada constituted such an 
important part of their network. 

“Hockey Night in Canada was generating 

half the revenue of English language televi-
sion,” says Taras, “And the problem for the 
CBC is that it was the mandate, it was the 
brand and it also provided access to a differ-
ent audience than it normally gets.”

This is the unfortunate reality the CBC now 
faces. To make matters worse, not only did 
CBC lose any rights to their product, but also 
much of their dignity in the process.   

“Among the number of blows, this is a 
blow,” says Taras. “To have someone else 
come in to your studio, into your building, 
take your guys and then they do the adver-
tising and the revenue goes to them; it’s the 
humiliation. Aside from the loss of revenue, 
it’s just plain humiliating.”

However, humiliation aside, Taras believes 
the lack of NHL hockey may spell the even-
tual death of the CBC. 

It’s not just a loss of revenue, or audi-
ence or even the Canadian content explains 
Taras—it’s a matter of whether or not the 
CBC can compete in such an environment. 
He says it will be difficult to compete with 
privately funded companies like Rogers and 
Bell Media (the owner of TSN) who can bid 
more dollars towards live entertainment and 
sports. 

Although Dowbiggin agrees with Taras, 
he’s not quite ready to pronounce them dead 
yet. 

“I don’t think it kills them, but it certainly 
is the end of the broadcaster that we used to 
know as the CBC.”

On the contrary Morrison suggests that, 
at least in its present situation, the CBC may 
actually in a better position than its competi-
tors.  

“The CBC sort of blundered in to doing 
something, failed to accomplish it and is 
better off because of that failure. That story is 
not really out there, but it’s true,” says Mor-
rison.

Furthermore, Morrison suggests that Rog-
ers is now facing a huge crisis after overpay-
ing for the NHL hockey rights. By offering 
hockey on all platforms at all times, he says, 
they’ve essentially spread themselves too 
thin: the supply doesn’t meet the demand.

On the other side of the fence lies TSN. 
Although the network never completely 

relied on hockey like the CBC, it did make up 
a large part of their broadcast hence their 
slogan, ‘Hockey lives here.’ But after losing 

the bidding war to the NHL broadcasting 
rights for the next 12 years, TSN must also 
reinvent themselves or risk extinction. 

“TSN has to have something they can fire 
back with, and right now what do they got?” 
says Dowbiggin. “They’ve got nothing until 
July when the CFL starts again. They’ve got 
some golf tournaments, some tennis tourna-
ments, etc., but they haven’t got anything 
that’s going to hold the broad spectrum of 
Canadian viewers, so it’s a really, really chal-
lenging thing for them.”

TSN does maintain regional rights to 
broadcast English language, regular season 
games in the Montreal, Winnipeg and Ottawa 
regions, but aside from those games they are 
shut out from the action completely. 

Losing the rights to the NHL may not be as 
big a deal for TSN then, as it is for the CBC, 
especially since, as Dowbiggin says, many 
Canadian fans are often just a fan of their 
local team. 

The problem for TSN, he says, is out with 
the other half of the country.

“TSN needs some sort of brand identifi-
cation in the west, and I don’t know how 
they’re going to get it because Rogers has 
tied up the Flames, the Oilers, and the Ca-
nucks for the next ten years,” says Dowbiggin.

This is a big problem for a national sports 
channel, whose other slogan is ‘Canada’s 
sports leader.’ 

Of course, TSN does carry many other 
sporting events, including NBA basketball, 
various major golf and tennis tournaments, 
and NFL football, and they have now ex-
panded to five national channels to carry 
what they deem a revamped lineup of sports, 
but according to Dowbiggin this may not be 
enough.  

At the end of the day it may come down to 
making a deal with their archrivals, Rogers.

“Their last good hope right now is they’re 
sitting there thinking, let’s give this 3-4 years, 
then they’re going to get desperate and 
they’ll come to us and they’ll sell us a pack-
age. That’s what they’re telling themselves,” 
says Dowbiggin. “And the Rogers guys, of 
course, they’d rather [die] then give them a 
piece of the package.”

Likewise, it appears as though a package 
deal may also be the saving grace of the CBC, 
says Morrison.

“One scenario I would have is that well 
before the four years is up, Rogers will try to 
renew the deal for a longer period of time 
because they need CBC as much as the CBC 
needs them: it’s a symbiotic relationship.” 

Canadian broadcasting stands to look very 
different in the coming years given the fall-
ing of such a big domino. 

Though the future remains hazy, what is 
already clear is the fact that there will be big 
winners, and even bigger losers. Ultimately 
in the determination of who wins and who 
loses, it will come down to the fans and the 
dollars they choose to spend, or save. 

“For Rogers this is a big bet, 
This is a big gamble. This is dice 
on the table. And you know, you 

don’t want to lose.”

DAVID TARAS
Communications Professor 

Mount Royal University
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Tackling the issue of youth football decline in Canada
Government of Canada Participation Report states that the 
number of players in football’s youngest age group is going down

While football is one of the most watched 
sports in Canada, the number of football 
players aged 5-14 has been on the decline. 

However, according to one senior local coach, the 
Calgary area has avoided this drop-off.

In 2013, the television viewership of the Super 
Bowl and Grey Cup ranked first and third among 
all programs in Canada. This contrasts with the fact 
that, in 2010, the game didn’t even crack the top 10 
list for most played sports in the country, according 
to the most recently available statistics from the 
federal government. 

Those statistics also show the total number of Ca-
nadian football players sat at 186,000 in 2010. While 
it may sound like a large number it was only the 
14th most played sport in Canada, trailing softball, 
curling, and tennis. 

The statistics also showed participation in foot-
ball’s youngest age groups had dropped 13 per 
cent since 2005. 

Richard MacLean, president of Football Canada, 
believes the explosion of football in the older age 
groups could be a possible reason for the lack of 
participation in the youth age group. 

MacLean says that the older age groups are tak-
ing up more field time and because of this there 
are less playing grounds for the younger players to 
play on.

“We don’t have the infrastructure,” said MacLean, 
who was elected to be Football Canada’s president 
in 2013. “Once you have the amount of kids playing 
there aren’t a lot of fields left, it’s not that kids are 
dropping out we just don’t have a place to play.” 

MacLean says that football has always been a 
sport that targets the older ages so not as much 
emphasis has been put on advertising to the 
youngest age group. 

“It’s a late entry sport, so it won’t ever tailor itself 
to the five, six, or seven year olds and we don’t need 
that,” said MacLean. “They can learn the basic move-
ment skills in soccer, basketball, and hockey and 
as long as they have that they can transition into 
football in high school.” 

When asked if increased injury awareness, spe-
cifically regarding concussions, could be a reason 
for the drop-off, MacLean said, “The more the 
media highlights the risks associated with playing 
the sport the more information parents have to 
make that decision and certainly they might decide 
against having their child play.”

Dennis Valdez, a kinesiology professor at Mount 
Royal University since 2009, believes that the 
declining numbers among youth football players is 
a result of the media’s portrayal of injury risk among 
athletes in pro sports.

Valdez thinks that this depiction could be having 
a trickledown effect and parents are more wary of 

placing their children into the sport, even if bad 
injuries primarily affect older, and more advanced 
age groups.   

“The drop-off could absolutely just be from in-
jury awareness,” said Valdez. “I think some parents 
are, my hunch is, they see team sports as an oppor-
tunity to develop leadership, communication, and 
social skills but because of health risks in the media 
they think they can accomplish those same goals 
in sports without the risks.”  

That perceived risk is one reason why Don 
Wilson, who started Calgary Youth Flag Football 
20 years ago, says he’s seen some parents placing 
their young kids into his program because they are 
wary about their kids going straight into tackle. 

“It’s a combination of parents who want kids 
to learn about football but without contact, and 
those who see it as a stepping stone for the kids 
who want to play tackle when they’re older,” said 
Wilson. “Parents come out and say ‘this is perfect, 
our kids can play football and we won’t worry 
about it.’”  

Football Canada is in full support of flag football 
leagues, and MacLean says that the organization is 
promoting them along with continuing to imple-
ment rule changes in tackle leagues to address 
concerns from parents. 

“Football Canada has taken the lead interna-
tionally by implementing youth rule changes, 
mandating safe contact training for coaches and 
fully developing our non-contact flag leagues,” said 
MacLean.

Nevertheless, according to Al Cooper – the 
head coach of the Calgary Cowboys bantam 
football team for the past 30 years - tackle 
football teams in the city have managed to avoid 
the drop-off between the 5-14 age group the 
rest of Canada has seen. Cooper says the Calgary 
leagues are filling up as quickly as ever and have 
600-650 athletes in each division, making them 
completely filled.  

Cooper says one difference between Calgary 
teams and some of the other cities in Canada is 
that Calgary teams are taking increased safety 
measures to make the sport as safe as possible for 
the young age groups- and are taking steps that 
aren’t nationally required as of yet.  

“We’re spending at peewee up to about 6000 
dollars a year to have a trainer at every single 
game,” said Cooper. “They look after the athletes; 
they make the call of whether or not a hurt player 
can go back into the game.”

While making this a national protocol has been 
talked about, Football Canada’s president Ma-
cLean says that it’s not something that has been 
implemented as of yet. 

“Right now it’s not a mandated act by Football 
Canada,” said MacLean. “It’s something that we’ve 
been talking about but if we mandate it we have 
to make it work. In some places that becomes 
very difficult if there’s five or six football games 
going on at the same time in the same town, 
do we have enough trainers to be out there and 
that’s one of the worries of doing that.”

Football is considered a “late-entry” sport, with most players begin playing in high-school.
PHOTO BY A.J. MIKE SMITH/ CALGARY JOURNAL

BRENDAN STASIEWICH 
bstasiewich@cjournal.ca 
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The pages that you are about to read merge the 
unique interests of faculty and student re-
searchers at Mount Royal University (MRU). 

This supplement came about because academics 
have often been accused of living in ivory towers, 
of keeping their research insights for discussions 
amongst other academics and published in journals 
or presented at conferences to a small audience of 
peers. The goal of this supplement is to challenge 
this trend by showcasing some of the unique 
work being done in the Faculty of Communica-
tion Studies at MRU, funded by the Institute of 
Environmental Sustainability.

The first piece is by fourth-year journalism 
student Olivia Grecu. Her comparative article on 
magazine coverage of the Alberta Oil Sands pro-
vokes the following question: what does our choice 
of sources tell us regarding discussions about 
industry development and sustainable futures? 

Next is the work of Matt Sutton, a third-year 
journalism student. Matt focuses on competing 
“frames” about the Keystone XL project discussed 
in both the New York Times and the National Post. 
These frames provide additional insight as to 
why talking about sustainability in terms of 
pipelines is so challenging: environmental issues 
are not a priority.

Matt’s investigation is followed by a piece on 
water and the changing nature of licensing in Al-
berta by fourth-year journalism student Zoë Choy.

Discussions of water provide a clear example of 
how important the availability of key resources are 
to developing sustainable communities.

My piece helps to wrap everything up by building 
off current research on metaphors of sustainability 
in the Alberta Oil Sands. My fascination with the oil 
sands stemmed from a project funded by the Oil 
Sands Research and Information Network, that I 
completed two years ago. One of my discoveries 
was that our notion of sustainability has shifted 
dramatically since 2008. Sustainability is no 
longer being imagined simply in terms of envi-
ronmental concerns but now includes a plethora 
of other dimensions. This led me to the question: 
what does sustainability mean to the key stake-
holders involved in this debate? In doing so I also 
realized that a key way to appreciate oil sands 
sustainability is via metaphor. 

My understanding of metaphor changed a 
decade ago when I read a book by George Lakoff 
and Mark Johnson entitled Metaphors We Live By 
(1980). Not only did they illustrate how deeply 
metaphors impact how we think and act, they also 
suggest that metaphors are simply those concepts 
we have trouble defining in literal terms, requiring 
us to use more concrete or physical experiences to 
foster better understandings.

One of my favourite examples from Lakoff and 
Johnson is the metaphor of “argument as war.” 
Familiar to any who have talked about “attack-
ing” our opponents, “winning” and or “losing” 
an argument. Imagine however if we approached 
arguments not as battles but rather as dance in 
which we had “partners” that we had to learn to 
“coordinate our steps with.” This would entirely 
change how we interact with people when arguing. 
Instead of focusing on winning we’d be focusing 
on coordination.

Consequently, following some of my initial find-
ings about the metaphors of sustainability that 
pervade our current discussion of the Alberta Oil 
Sands, the supplement wraps up with additional in-
sights on the powerful cognitive device of metaphor 
from Megan Berry, a fourth year public relations 
student. 

In sum, this collection illustrates that sustain-
ability in the Alberta Oil Sands is a complex topic. 
Nevertheless, the research happening at MRU is 
trying to make us think about what we talk about, 
as well as what might be missing, in conversations 
about this politically charged resource.

OIL  SANDS 
SUSTAINABILITY 
RESEARCH AT MRU
 By Amanda Williams  |  awilliams2@mtroyal.ca

Tales of metaphors, pipelines, water and so much more.

Imagine however if we 
approached arguments 
not as battles but rather 
as dance in which we had 
“partners” that we had to 
learn to “coordinate our 
steps with.”
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Aristotle. We all know the name, but not everyone 
has the opportunity to spend some quality time 
engaging with his key ideas.

Over the past four months, I’ve had the chance to 
explore Aristotle’s theories. Armed with his views on 
rhetoric, I embarked on a research project about media 
coverage of the Alberta Oil Sands.

Aristotle states that there are three proofs that one can 
use to make their work credible: logos, the logical ele-
ments and structure; ethos, the credibility of the speaker; 
and pathos, the use of emotional appeal used to gain 
credibility.

I found a gap in the existing research on the media and 
the Alberta Oil Sands so I decided to conduct my research 
on weekly magazine publications from three countries — 
the United States, the United Kingdom, and Canada.

I studied articles from the past 20 years of TIME maga-
zine, The Economist, and Maclean’s and found that the 
most commonly deployed proof among all three publica-
tions was logos. This is good news because it suggests the 
media is using a methodical combination of statistics, 
evidence and quotations from sources to talk about the 
oil sands.

Since all three publications used logos more than any 
other proof, and authority — quotes from credible sources 
— most of all, I had to dig a little deeper. I decided to look 
not just at what techniques they used, but how they used 
them.

What I uncovered was quite revealing. While govern-
ment, industry, citizen, environmental and aboriginal 
groups were all key stakeholders in the discussion sur-
rounding the oil sands, I found that not all groups were 
given equal opportunity to have their voices heard.

Considering a total of eight possible source categories, 
elected government officials were used the most, making 

up 34 per cent of total sources used. Within this category, 
a few individuals and organizations in particular were 
quoted regularly. From Canada, the list includes former 
Alberta Premier Ed Stelmach, former Federal Minister 
of Environment — and current Alberta Premier — Jim 
Prentice, former Minister of Natural Resources — and 
current Minister of Finance — Joe Oliver, and Prime 
Minister Stephen Harper. From the United States, the 
most common sources were President Barack Obama and 
representatives from the U.S. State Department.

Aristotle did not have an answer for why my research 
uncovered what it did but I found some compelling ideas 
in Manufacturing Consent: The Political Economy of the Mass 
Media by Edward S. Herman and Noam Chomsky. 

Herman and Chomsky discuss five filters the mass 
media use in determining what is newsworthy: the 
private ownership and profit orientation of major mass 
media outlets; the fact that advertising is media’s primary 
source of income; media dependence on information 
provided to them by government, industry, and “expert” 
sources; the use of “flak” as a tool for disciplining mass 
media; and finally the use of “a common enemy” as a 
control mechanism.

Herman and Chomsky’s third filter, which states that 
media depends on information provided to them by 
government sources, stood out as the most reasonable 
explanation for my findings.

According to Herman and Chomsky, a close relation-
ship between the media and power structures such as the 
government is unavoidable due to the mutual interests 
that it can serve.

As a cost-saving strategy, media outlets may concen-
trate journalists in areas where regular press conferences 
are held and from where significant news often origi-
nates, such as government offices.

Herman and Chomsky argue that, “government and 
corporate sources also have the credibility associated with 
their status.” This means that the media can presume that 
information from government sources is credible without 
deploying excessive resources to investigate its accuracy.

As a result, powerful organizations like the government 
get significant access to media publicity, and the media is 
provided with sources that it can safely portray as cred-
ible. Less powerful groups are left in the back, resulting in 
citizen, aboriginal and environmental groups not getting 
a fair part in the oil sands discussion. Favouring a par-
ticular source above all others cannot produce balanced 
coverage, especially when it comes to such a major topic.

We need to do better — not just in Canada but also 
internationally, when talking about this issue. Those that 
we allow to speak about this issue the majority of the time 
are already powerful, and there are many sides to this story 
that are simply not being presented. We deserve more and 
I believe my research helps show why.
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WHO’S TALKING ABOUT 
THE ALBERTA OIL SANDS?
Politicians are the most quoted sources regarding the Alberta Oil Sands,
shows this media study, revealing a need to hear from more marginalized voices.  

By Olivia Grecu  |  agrec728@mtroyal.ca 

SOURCE TYPE

Olivia Grecu is a Bachelor of Com-
munications – Journalism graduate 
who worked on this study as a 
Newalta Scholar.
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The Keystone XL is a 1,897 km pipeline that would 
reach from Hardisty, Alta. to Steele City, Neb. 
In its current plan it will be crossing the border 

between Canada and the United States. Consequently, 
this pipeline is raising not only social, political and 
environmental questions but also concerns about 
the ways these issues are reported to the citizens of 
the countries involved.

The purpose of my research was to analyze how 
Canadian and American media sources communicate 
about Keystone.

I began my study by looking at previous coverage, and 
discovered that there is very little academic work that 
looks at how oil sands pipelines are being discussed by 
the press.

My research questions thus were: how much 
prominence is being given to Keystone in print 
media, and how is Keystone XL being “framed” in 
an American versus a Canadian paper?

The news publications selected were the New 
York Times (NYT) and the National Post (NP). Both 
are national publications. I also decided to look at 
coverage from February 2010 (when Keystone Phase 
1 was completed) until February 2014, providing a 
full four years of data to investigate. In total, 334 
articles were studied. The databases — Canadian 
Newsstand and the NYT archive — used to compile 
the stories represented the print content from these 
two publications.

One of the main tools that I used for my analysis 
was the concept of frames. Frames are a very simple 
idea, but can be used in very complex ways. According 
to Robert Entman (a key scholar in this area) on a 
basic level framing is, “the process of culling a few 
elements of perceived reality and assembling a nar-
rative that highlights connections among them to 
promote a particular interpretation.”

For pipeline discussions at least four frames seemed 
possible: a Political/Energy Frame, which focuses 
on Keystone’s ability to help satisfy growing energy 
demand, diversify energy sources and/or support a 
country’s energy independence; an Economic Frame, 
which highlights the bottom-line fiscal implications; 

an Environmental Frame, which encompasses the 
impacts of Keystone on the ecosystem; and finally, 
there could be a Social Frame, which talks about the 
consequences of pipeline development on the well 
being of a community.

Once it was decided which frame each article fit 
into, I then coded for tone. A positive tone meant that 
an article supported the pipeline, thus highlighting 
its positive aspects. A negative tone went against 
the project, pointing out its pitfalls and negatives. 
A neutral tone was an article with balance, showing 
both sides of the topic equally.

What I discovered was that the Political/Energy 
Security Frame was the most common in both 
publications. Some 103 out of the 255 NP articles 
and 41 of the 78 NYT articles were framed in this 
manner. In the United States however, this frame 
focused primarily on political issues, whereas in 
Canada it was preoccupied with discussions of “energy 
superpower” dynamics. An Economic Frame represented 
88 stories in the NP and 13 in the NYT, respectively. 
In terms of least represented, there were only 23 
articles in the NP written in a Social Frame and 7 
in the NYT. Similarly, there were only 40 articles 
written in an Environmental Frame in the NP and 
17 in the NYT (it is worth noting the NYT had more 
environmentally framed stories than economic 
stories overall). Moreover, while the majority of 
articles from both publications were written in 
a neutral tone (146 NP and 43 NYT), the NP had 
a more positive spin on the remainder of stories 
about Keystone whereas the NYT coverage was 
more negative.

Overall, my work suggests that where you live 
impacts what you hear about the pipeline debates. 
I was disappointed by how little coverage has been 
given to social and environmental issues in Canada in 
the NP when talking about Keystone.

I hope these findings will encourage media outlets 
to consider what their citizens may be missing when 
turning to the press to get information about pipeline 
debates, because right now citizens are not getting 
the “full story.”

Matt Sutton is a Mount Royal Univer-
sity Journalism student who received 
a Newalta Scholarship to research 
environmental issues in the 2014 
academic year.

An analysis of Canadian and American coverage shows opposing views of this 
proposed pipeline that is key to moving oil out of Alberta.

HOW MEDIA COVERS 
THE KEYSTONE XL PIPELINE

By Matt Sutton  |  msutt008@mtroyal.ca
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Finding water needs to be a business strategy in southern Alberta. In 2006, the province imposed a 
moratorium on water licenses for the South Saskatchewan River Basin because of low water levels. 
This means businesses need to find someone with a water license willing to make a deal.

Transfers between license holders and companies are only possible, however, if the holder gives water 
already held. These licenses are also monitored by the Alberta government, who can hold back 10 per cent 
of the transfer for conservation purposes.

CASE STUDY #1:

Cross Iron Mills,
Balzac, Alta.

Business problem: No water for Cross Iron Mills Mall. 

The mall project almost stopped in 2007 due 
to difficulty in finding water. After the 2006 
moratorium, Rocky View MD – in partnership 

with developers – searched for other options. When 
Drumheller denied their request to treat water taken 
from the Red Deer River, they turned to the Western 
Irrigation District (WID). There are 13 irrigation dis-
tricts within Alberta, all holding water licenses.

When approached by Rocky View MD and mall 
developers, WID was hesitant, as most of its members 
were farmers concerned for their water supply.

Erwin Braun, general manager of WID, said in a 
recent 2015 interview, that some members were not 
too keen on the transfer because of “rural agriculture 
values.”

“It didn’t matter what the price was, people weren’t 
willing to give up that asset,” Braun said.

For the transfer to move forward, WID had to first 
secure approval from its members. After a public pre-
sentation, 57 per cent of 328 members voted ‘yes’.

Rocky View MD paid $15-million for repairs on a 
pipeline approximately 50 km in length, and in return 
it received 6,700 cubic metres of water per day.

Despite some members’ dissent, Braun said, “The 
market functioned as it’s supposed to, and both sides 
got big wins from it.”

Currently, the District is not looking into any other 
permanent transfers, but because WID’s water license 
permits more water than is being used, it can lease 
water to nearby municipalities. 

Braun believes this is a good way to supply water 
while still meeting the needs of its members.

THE F IGHT FOR WATER
After moratorium on water licenses, two businesses in 
southern Alberta find water needs to be a business strategy.

CASE STUDY #2: 

Castle Mountain Ski Resort, 
Pincher Creek, Alta. 

Business problem: No water license to make snow.

In contrast to Case Study #1, some businesses have 
not had as much luck finding a license holder willing 
to transfer water. 

The skiing season was cut short this year on Feb. 16, 2015 
for Castle Mountain Sky Resort after not enough snow. The 
resort depends on natural snowfall to stay open, and an 
early closure hasn’t happened for nearly 10 years.

Brad Brush, general manager of Castle Mountain, 
said the closure has had a “huge impact financially” and 
“economically throughout the province,” including the 
dismissal of just under 150 seasonal staff.

To combat this in future years, Castle Mountain has 
applied for a water license to make snow when Mother 
Nature will not. However, the process has been neither 
easy, nor successful.

The resort was offered a surface water license by the 
Alberta government – but this would mean building a 
reservoir in the high alpines.

“For us, that’s not really a viable option for a couple of 
reasons,” Brush said, “Financially, it certainly isn’t and 
also environmentally, to go up in the alpines and dig a 
huge man-made lake up there just does not make sense.”

After the 2006 water license moratorium imposed 
in southern Alberta, procuring water has become an 
arduous process. Castle Mountain exhausted its options, 
finding no licenses within the Castle River drainage 
system.

Despite the struggles, Brush said the resort is still 
pushing for a license and met with the Alberta Minister 
of Tourism in February to discuss the issue, “Really it’s 
about tourism and making Castle viable for tourism in the 
province so hopefully they can help us in some way.”

By Zoë Choy  |  zchoy161@mtroyal.ca

Zoë Choy is a journalism student at 
Mount Royal University who worked 
on a research project lead by Journal-
ism Professor Janice Paskey to design 
curriculum to educate journalism 
students about water issues.
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The aim of my research is to identify sustainability 
metaphors at work within stakeholder dialogues 
about the Alberta Oil Sands since these literary 

devices are a key way to understand the abstract concept of 
sustainability.

In total, 43 documents about sustainability in the Alberta 
Oil Sands produced by business, government and nongovern-
mental organizations (NGOs) stakeholders were reviewed.

Key findings are highlighted below.

Finding #1: Businesses use metaphors 
of “economic performance” and the new 
“triple bottom line” when describing 
sustainability

Since 2009, most of the major corporations involved 
in the Alberta Oil Sands have produced reports on their 
sustainability outcomes. When looking for patterns, 
discussions of corporate and/or economic performances 
are common.

However, a potentially more inclusive metaphor of 
sustainability has also emerged: that of sustainability as 
a “triple bottom line.” In this instance, environmental, 
social and economic factors are all claimed to be of equal 
value when calculating the cost of “doing business.” 

The triple bottom line metaphor is appealing in a capi-
talistic world where measuring impact beyond financial 
gain could be a key differentiator in the eyes of company 
shareholders. However, at present the triple bottom 
line remains an elusive ideal, with little clarity about the 
relationship between these three dimensions.

Among the type of questions this metaphor raises is: 
can empirical measures of the oil sand’s environmental 
and social impact be captured and value ascertained? 
Can the loss of fresh-water (in terms of short, mid, and 
long-term effects) be calculated? Can the social pres-
sures being placed on a community like Fort McMurray 
be economically quantified for integration with financial 
profit and loss statements? If they cannot, why use such 
a metaphor?

Finding #2: Governments (provincial and 
federal) favour metaphors of “competition” 
when conceptualizing sustainability

In both federal and provincial dialogues a popular 
metaphor is that of sustainability as competition. 
Federal discussions position the oil sands as a strategic 
resource designed to make Canada a “world class leader” 
in sustainable practices. Meanwhile, the Government of 
Alberta mentions sustainability in their annual Responsible 
Action reports, which echo a desire to see this industry as 
part of a global competition.

This metaphor works because it is relatable; most of us 
know what it means to win, lose, and devise a strategy. 
Moreover, people like the thrill of competition.

However, the allure of competition is sometimes so 
gripping that the work required to win can be overlooked. 
Do we have the political will necessary to prioritize 
environmental and social sustainability potentially at the 
expense of economic growth? Or is this metaphor simply 
a way to engage public and international communities 
with the appropriate rhetoric?

Finding #3: The NGO community talks 
about sustainability via the “ecosystem” 
metaphor that is “self-sustaining”

Oil sands sustainability is of concern for several 
NGOs, particularly the Pembina Institute.

In the NGO documents reviewed, sustainability as 
an ecosystem is a widespread metaphor. Further to 
this there is an emphasis on being “self-sustaining”, or 
the struggle to maintain “equilibrium” in the face of 
development. 

The advantage of the ecosystem metaphor is that it is 
easily scalable (it can describe a small patch of land as well 
as encompass a much larger space). It also emphasizes 
both the man-made, along with the naturally occurring 
components of oil sands development, and the interre-
lationship and hierarchies of its different parts.

However, the ecosystem view of sustainability is 
paradoxically both too general and complex. To make 
good use of it, the scale and boundaries (what param-
eters define the space), inputs and outputs (what flows 
in and out) and fluxes (internal dynamics) of oil sands 
development must be specified: this is no easy task.

As this research demonstrates, the sustainability 
metaphors used to understand the Alberta Oil Sands are 
multi-faceted. The complexity of guiding metaphors like 
the triple-bottom line, competition and ecosystem should 
be acknowledged and articulated before being used; since 
each of these concepts can lead to incomplete or misguided 
interpretations about this industry and its accomplish-
ments regarding sustainable practices.

Dr. Amanda Williams is an Adjunct 
Associate Professor of Journalism 
who worked on this project with 
funding from the Institute for Envi-
ronmental Sustainability. 

 Metaphor is one of the most important ways we make sense of abstract concepts.

THE ALBERTA 
OIL SANDS & METAPHORS
 By Amanda Williams  |  awilliams2@mtroyal.ca

    

The complexity of guiding metaphors like the 
triple-bottom line, competition and ecosystem 
should be acknowledged and articulated before 
being used; since each of these concepts can lead 
to incomplete or misguided interpretations about 
this industry and its accomplishments regarding 
sustainable practices.”
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Below are 10 things I learned about metaphor 
during the project:

1> Metaphors are conceptual. We use metaphors not 
just to understand our world, but to help create it, such as 
through using metaphor to interpret an idea’s argument 
(sustainability is a human responsibility) and act accordingly 
(if sustainability is a human responsibility that means we 
have to act to ensure sustainability happens, as the earth 
cannot ensure sustainability by itself).

2> When language is literal it is not metaphorical.
Metaphors, in their most basic form, draw comparisons 
between two or more things that are not the same. Literal 
language is thus not metaphorical.

3> Metaphors are found everywhere. Everywhere.
You cannot escape them. Case in point, the phrase “escaping 
metaphor” is metaphorical. A metaphor is not an actual 
person that can chase you, yet the phrase will make sense 
to many people because we carry a common conceptual 
understanding of what it means to escape from something. 
Metaphor is so ingrained into our thought processes and 
socialization that it’s a challenge to not use it.

4> You have to be careful in using metaphors because 
they can result in misunderstanding or lack of shared 
context between the speaker and listener. Take the 
metaphor “this argument is boiling over.” I understand 
it because I know two important things: one, what an 
argument is, and two, what it looks like when something 
– such as water – boils over the edges of pot. It’s fast, hot, 
and can burn. It’s violent. For someone who has never seen 
a pot of water boil over the edges of a pot, this metaphor 
would make no sense. Thus, a barrier between the speaker 
and listener would result.

5>Likewise, you have to be careful with metaphors in 
a political or economic system because they can hide 
or misinterpret things and wind up causing harm.
As an example the use of the metaphor of nature as Gaia 
can be dangerous. Gaia, as an earth goddess, is assumed 
to be all-powerful. 

Thinking of nature in such a manner allows us to absolve 
ourselves of responsibility towards sustainable practices. 
After all, Gaia will take care of herself. Her preservation is 
not our responsibility because she is all-powerful. This gives 
us full reign to do whatever we’d like to nature, regardless 
of the consequences. This metaphor is problematic because 
nature may not be as resilient as the goddess metaphor 
suggests.

6>The “journey” metaphor is popular in corporate 
documents. Try and find a sustainability report from 
a company working in the oil sands that doesn’t refer 
to sustainability as a journey. I dare you. The journey 
metaphor is particularly problematic in such cases as 
it often suggests the end point is near; thus why make 
changes to your environmental and social practice if 
your destination is in sight?

7>People rarely use a systemic metaphor analysis 
process. There are few examples of academic scholarship 
in the sustainability literature that are systemic and 
rigorous. This is a gap in the literature.

8> Metaphors are often used without awareness 
of the metaphorical context. The metaphors discussed 
by the oil sands industry stakeholders were used offhand 
in the analysed texts. Words such as “performance,” 
for example, were used with no regard for the art of 
performance, of theatre.

9> We often use our understanding of physical 
experiences (such as taking a trip) in metaphors 
to gain understanding of nonhuman constructs 
(such as sustainability). This is the basic function 
of metaphor. Most of us understand core experiences 
such travelling. What is problematic are the nonhuman 
constructs, thus we need to find a way to describe them 
in accessible ways to be able to understand them.

10>However common you think metaphor is 
you’re grossly underestimating it. Harkening back 
to #3, metaphors multiply. They’re like rabbits.

As a student research assistant, I worked on a project analyzing metaphors 
used in texts produced by the Alberta Oil Sands industry. According to George 
Lakoff and Mark Johnson (Metaphors We Live By, 1980), there’s more to 
understand than simply the meaning of the phrase “heart of stone.”

Megan Berry is a 2015 Bachelor of 
Communications (Public Relations) 
graduate.

By Megan Berry |  mberr683@mtroyal.ca

10 THINGS I LEARNED 
ABOUT METAPHORS
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A Visit to the Vault

A LOOK BACK

Follow the Calgary Journal on a guided tour 
of the Glenbow Museum archives

T his handcrafted wooden beauty, accompanied by a fiddle, brought great joy to the Métis at 
their community dances near Medicine Hat in the late 19th century. Now, it sits silent, but 
beautifully, in the archives of the museum. 

Carefully constructed with wood, mother of pearl, cloth and leather this Métis accordion was 
generally played at family gatherings, or community get-togethers. 

The music created by this accordion and other instruments such as the fiddle, mouth organ, spoons 
and even the stomping of the dancers’ feet blended First Nations and European styles together in a 
perfect danceable jig. 

Métis music is different 
than European styles as it 
was learned by observa-
tion. Similar to their oral tra-
dition, songs were passed 
down from generation to 
generation with new takes 
and interpretations of the 
songs learned creating an 
original and unique sound 
that is still embedded 
deeply in Canada’s blue-
grass and folk roots. 

Not only is this Métis Accordion 
beautifully crafted with its 
mother of pearl buttons, cloth, 
and leather deatailing, but it 
also shows that music was and 
will always be  a large part of 
Alberta’s identity. 
ALL PHOTOS COURTESY OF THE 
GLENBOW MUSEUM
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